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They’ve  discovered  the  keys 


TO  CHANGING  THE  WORLD. 


For  their  extraordinaiy  contributions  to  American  journalism,  the 
Newspaper  Guild/CWA  honors  our  Pulitzer  Prize -winning  journalists; 

David  Caj  Johnston  of  the  New  York  Times,  recipient  of  the  Pulitzer  Prize  for  Beat  Reporting  for  his  penetrating 
work  exposing  loopholes  and  inequities  in  the  U.S.  tax  code,  which  was  instrumental  in  bringing  about  reforms. 

The  New  York  Times  Staff.  recipients  of  the  Pulitzer  Prize  for  National  Reporting  for  the  compelling  and 
memorable  series  exploring  racial  experiences  and  attitudes  across  contemporary  America. 

GailCaldweU  of  the  Boston  Globe,  recipient  of  the  Pulitzer  Prize  for  Criticism  for  her  insightful  observations  on 
contemporary  life  and  literature. 

The  Newspaper  Guild/CWA  also  congratulates  Maiy  Hargrove  of  the  Arkansas  Democrat -Gazette  as  the  recipient  of 
the  2001  Heywood  Broun  Award  for  reporting  that  exposed  brutal  conditions  in  the  Arkansas  juvenile  prison  system.  The 
Broun  Award  is  named  for  the  crusading  journalist  who  founded  the  Guild  and  honors  journalists  who  fight  injustice  in  society. 


Congratulations.  ^ 
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A  GREAT  TIME  TO  BE  IN  THE  BIZ 

I’M  TIRED  OF  HEARING  PEOPLE  SUCH  aS 

Knight  Ridder  CEO  and  Chairman 
Tony  Ridder  cry  “Recession”  when  I 
believe  it  is  basically  his  fault  that  his 
newspapers’  revenue  is  going  down 
[“National  Report,”  May  7,  P-  9].  I  live  in 
Morgan  Hill,  30  miles  south  of  downtown 
San  Jose,  and  subscribe  to  his  San  Jose 
Mercury  News.  I  feel  its  lower  revenue  is 
due  to  the  quality  of  his  paper  going  down, 
something  I’m  sure  he  won’t  admit. 

Increasingly,  the  Mercury  News  looks  like 
a  rip-and-tear-ofi-the-wire  job,  from  what  I 
see.  I’ve  thought  of  dropping  my  subscrip¬ 
tion,  but,  being  a  newspaper  junkie,  I  keep 
hoping  I  can  filter  some  useful  items  out  of 
the  ton  of  waste  material  dropped  on  my 
driveway  each  month.  I  can  understand 
why  it’s  lost  readers  like  my  children,  who 
are  in  their  20s  and  30s.  Sad  but  true. 

Of  course,  as  a  small  newspaper  publish¬ 
er  in  Mr.  Ridder’s  circulation  area,  I  make 
money  off  his  deficiencies.  In  fact,  my  busi¬ 
ness  has  never  been  better!  I  just  went  from 
32  pages  to  40  pages  for  my  bimonthly. 

It  is  a  great  time  to  be  in  the  newspaper 
business.  Sure,  it’s  challenging  with 
newsprint  prices  rising  a  little  bit,  which 
made  me  trim  our  margins  and  reduce  ad 
sizes  by  an  >/»  of  an  inch  to  stabilize  ad 
prices.  But,  in  the  last  few  years,  with  the 
advent  of  digital  cameras  giving  me  a  zero 
cost  for  photography  (after  the  initial 
investment  in  a  simple  Kodak  290  digital 
camera)  and  the  elimination  of  the 
drudgery  of  paste-up,  I  only  wish  I  were 
20  years  younger  —  instead  of  6l  years  old 
and  in  the  selling  mode  for  retirement. 

People  are  hungry  for  local  features  and 
news.  Quite  frankly,  as  long  as  I  own  my 


little  21,000-circulation  Country  News, 
with  nearly  all  local  features  and  news,  I 
hope  Mr.  Ridder  never  figures  this  out. 

GENE  BELEY 
EDITOR  AND  PUBLISHER 
Country  News 
Morgan  Hill,  Calif. 

LEAN  DEAN  &  A  CHAIN  REACTION 

My  family  and  I  (Shearman 
Cforp.)  were  thrown  into  part¬ 
nership  with  Dean  Singleton  in 
1986  when  he  bought  out  our  partner  at  the 
Hobbs  (N.M.)  News-Sun,  Publisher  Bob 
Summers,  whom  my  late  father,  Hugh 
Shearman,  had  ignored  for  years.  Despite 
Summers’  pleas  to  buy  him  out  at  a 
discounted  price,  nothing  happened 
until  Singleton  did  buy  Summers  out. 

Singleton  was  impressed  with  neither 
my  father  nor  his  patriarchal  tenor,  and  I 
was  pleased  that  Singleton  was  able  to 
tweak  his  pomposity.  In  time,  we  were  able 
to  buy  Singleton  out  (at  a  good,  quick  profit 
for  him)  and  I  was  installed  as  publisher  of 
the  News-Sun  in  September  1987.  Alas,  I 
went  the  way  of  several  sons-of-publishers 
in  July  1988  when  I  resigned  from  the 
News-Sun  with  an  employment  extension 
understanding  and  then  was  summarily 
fired.  The  lesson  of  what  has  happened  to 
American  family-owned  newspapers  starts 
at  the  top,  not  with  chain  ownership.  I  am 
much  happier  with  my  little  alternative 
newspaper,  and  I  write  to  congratulate 
Dean  on  his  achievements  [“Publisher  of 
the  Year,”  April  30,  p.  SRll]. 

BILL  SHEARMAN 
PUBLISHER 

The  Times  of  Southwestern  Louisiana 
Lake  Charles,  La. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 

MAY  26, 1951 :  week  that  last  year’s  expenditure  was  once  asked  to  define  his  title. 

Sears,  Roebuck  and  Co.  spent  a  marked  the  fifth  consecutive  year  Was  “editor”  a  rank,  into  which 

record-breaking  $28,764,000  for  that  Sears  has  invested  a  record  one  was  promoted  from  a  lower 

newspaper  space  ii  1950.  IV  amount  in  newspaper  advertising,  rank?  Was  it  a  status?  The  editor 

Houser,  Sears  vice  president  for  shook  his  head.  “It  is,”  he  said, 

merchandising,  told  E&P  this  An  editor  on  London’s  Fleet  Street  “a  period  of  time.” 
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With  everything  that's  been  said  about  online 
editions,  local  portals,  convergence,  and  the 
like,  one  thing  remains  true.  If  it  can't  make 
revenue  -  real,  new  revenue  -  for  your  paper, 
a  "dot  com"  edition  is  a  waste  of  resources. 

TownNews.com  has  more  than  550 
customers  who  are  discovering  that  you  can 
make  money  with  an  online  edition.  Today. 
Without  costing  your  newspaper  advertising 
dollars  or  circulation. 


We're  making  more  money  for 
newspapers  with  Web  sites  that  complement 
content  and  multiply  the  value  for 
advertisers.  That's  the  single  biggest  reason 
TownNews.com  is  growing. 

Take  a  tour  of  our  Web  site  at 
www.townnews.com  or  tour  our  products  at 
http://demosite.townnews.com.  You'll  see  for 
yourself  that  there's  no  cyber-hype  here  - 
just  straight  talk  and  real  solutions. 


nnimNeuiBJiOM 


Online  solutions.  Bottom  line  results.' 


309-743-0800  •  800-293-9576  •  1521  47th  Ave.,  Moline,  IL  61265 
406-837-5171  •  800-579-6397  •  P.O.  Box  1 744,  Big  Fork,  MT  5991 1 


Psst.  Its  all  about  the  revenue. 


And  TownNews.com  delivers  results  for  you. 
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Executives  at 
Tribune  Media 
Services  (TMS), 
which  recently 
announced  the 
purchase  of  a 
majority  interest  in 
rival  TVData,  hinted 
that  they  may  stop 
two  TVData  services 
that  allow  program¬ 
mers  to  pay  for  sto¬ 
ries  to  be  written 
about  chosen  topics 
(ESiP,  May  14,  pp. 
5-6). 

TMS  Director  of 
Marketing  Stephen 
Tibbie  would  not  cite 
specific  examples  of 
changes  that  might 
occur  after  the  deal  is 
finalized  later  this 
year.  But  when  asked 
about  TMS  policy 
regarding  payment 
from  the  subjects 
of  stories,  Tibbie 
responded:  “Our 
belief  is  that  editorial 
services  should  not 
be  paid  for  by  the 
subjects  of  coverage.” 

TVData,  which 
has  sold  TV  listings 
and  other  editorial 
content  to  news¬ 
papers  since  1965, 
has  launched  two 
services  in  the  last 


and  hiring  freezes,  to  counter  damage  done  by  the 
strike  and  the  economic  slump.  The  company,  which 
has  eliminated  about  300  positions  in  a  work  force 
that  numbered  as  high  as  2,500  prior  to  the  strike,  is 
trimming  bonuses,  reducing  page  counts,  offering 
early-retirement  buyouts  to  some  employees,  cutting 
the  hours  worked  by  others,  and  canceling  a  major 
promotional  campaign  to  increase  circulation. 

“We’re  never  going  back  to  where  we  were  [pre- 
strike],”  Times  Co.  President  and  Chief  Operating 
Officer  H.  Mason  Sizemore  cautioned.  “We’re  a 
leaner  company  as  we  go  forward.” 

The  Guild  says  some  of  the  layoffs  have  an  air  of 
retaliation  about 
them  against 
certain  strikers. 
“There’s  defin¬ 
itely  retribution 
in  the  people 
chosen,”  Guild 
spokesman  Bob 
Hoffman  told 


JOA  partners  bank  on  the  appeal 
of  offering  tomorrow’s  news  today 
to  aid  in  the  recovery  of  Sunday  circ 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Amid  some  unrelated  barking  by  former 
strikers,  Seattle’s  joint  operating  agreement 
(JOA)  partners  have  put  the  “bulldog”  edi¬ 
tion  of  their  Sunday  newspaper  back  on  the  prowl. 

The  bulldog,  formally  known  as  the  Ad¬ 
vance  edition  of  The  Seattle  Times j Seattle  I  M|i|B 
Posf-7nfr//igcncerSunday  paper,  returned  j 
to  newsstands  May  12.  It  offers  readers  a  j  .  f 

chance  to  purchase  the  Sunday  newspa-  j  ,  _ 

per  on  Saturday  morning,  providing  ear-  j 
ly  aecess  to  preprinted  advertising  inserts  I 
and  popular  editorial  features.  I 

The  bulldog  was  suspended  in  Novem¬ 
ber  during  a  strike  by  the  Pacific  North-  | 

west  Newspaper  Guild.  The  Times  says  j  - _ ~ 

producing  and  distributing  the  Advance  S 
edition  costs  more  than  it  generates  in 
circulation  and  ad  revenue,  but  it  has  1 1 
long-term  strategic  importance,  serving  j 
the  needs  of  advertisers  and  readers,  j 
“It’s  a  real  sales  driver,  an  important  ve- 
said  Times 


(Times 


hide  for  our  advertisers, 
spokeswoman  Kerry  Coughlin. 

Reviving  the  early  edition  is  one  of 
the  few  bright  spots  of  late  on  the  Seat¬ 
tle  newspaper  scene. 

Late  last  month,  the  Seattle  Times 
Co.  announced  job  cuts,  as  well  as  pay 
H.  Mason  Sizemore  and  Seattle’s  “bulldog” 


niMU  CtRCtiS. 
FOXTl?Or 

"•OOTMCIIS  MAItN 
MOTMCrSMY 
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E^P,  and,  he  added,  the  Times  “gives  favorable 
treatment  to  scabs.” 

Times  spokeswoman  Coughlin  denied  the  charges 
of  retribution. 

While  the  Post-Intelligencer  (P-T)  is  doing  some 
belt-tightening,  layoffs  have  yet  to  occur.  Publisher 
Roger  Oglesby  said.  “We  have  a  hiring  freeze  on,  but 
have  not  announced  or  are  planning  layoffs,”  he 
said.  “We  do  have  significant  expense  cuts.” 

(The  Times  is  owned  by  the  Blethen  family, 
50.5%,  and  Knight  Ridder,  49.5%;  the  P-I  is  o^vned 
by  the  Hearst  Corp.) 

Meanwhile,  a  little  more  than  a  year  after  it  oc¬ 
curred,  the  Times  says  its  conversion  from  the  evening 
to  the  morning  cycle  is  a  success.  The  Times  made  the 
switch  in  March  2000.  The  conversion  was  without 
precedent  because  the  Times  went  head-to-head 
against  the  P-I,  its  JOA  partner.  “By  and  large,  the  re¬ 
sults  have  been  the  best  they  could  be,”  Sizemore  said. 

Despite  warnings  from  consultants  that  the  conver¬ 
sion  could  cost  the  Times  50,000  subscribers,  circula¬ 


tion  actually  rose  2.7%  for  the  six-month  period  end¬ 
ing  Sept.  30.  The  Times  did  especially  well  in  cutting 
into  the  P-Ts  share  of  single-copy  sales  in  the  city. 

“When  the  Times  came  into  the  morning  market, 
our  single-copy  sales  dropped  immediately,”  ac¬ 
knowledged  the  P-Ts  Oglesby,  who  nevertheless  said 
that  the  conversion  has  been  good  for  Seattle.  “It’s 
made  both  papers  more  competitive  and  sharpened 
the  journalism.” 

With  the  Times  boosted  by  the  switch  in  cycles 
and  the  P-I  energized  by  a  slick  redesign  in  response, 
Seattle’s  circulation  battle  was  in  full  bloom  in  the 
middle  of  last  year.  Then,  in  November,  the  strike 
began  at  both  papers.  And  while  its  lasting  damage 
is  hard  to  gauge,  the  strike’s  effects  can  be  measured 
in  many  ways.  A  big  one:  Between  Sept.  30  and 
March  31,  according  to  the  Audit  Bureau  of  Circula¬ 
tions,  the  Times'  weekday  circulation  fell  0.2%,  to 
225,222  from  225,687;  the  P-Ts  fell  3.9%,  to  168,951 
from  175,794;  and  their  Sunday  circulation  fell 
3.6%,  to  482,978  from  501,845.  11 


three  years  that  allow 
programmers  to  pay 
TVData  to  write  sto¬ 
ries  on  specific  sub¬ 
jects,  stories  that  are 
then  given  to  news¬ 
papers.  TVData  exec¬ 
utives  contend  that 
editorial  content  is 
unaffected  by  the 
payments  and  that 
newspapers  decide 
whether  they  want  to 
run  the  stories. 

TVData  President 
and  CEO  Arthur  J. 
Bassin  declined  to 
comment  on  any 
future  changes  to 
services  or  staff 
following  the  TMS 
takeover. 

-  JOE  STRUPP 


Promised  land  of  Web-based  ad 
placement  still  in  the  distance 


Reid  Ashe,  pub¬ 
lisher  and  presi¬ 
dent  of  The  Tampa 
(Fla.)  TritMne,  will 
become  president  and 
chief  operating  officer 
of  the  newpaper’s 
parent  Media  General 
Inc.,  effective  July  1. 

The  same  day, 
Marshall  N.  Morton, 
the  Tribune’s  chief 
financial  officer  and 
senior  vice  president, 
will  become  Media 
General's  vice 
chairman. 

With  Chairman  and 
CEO  J.  Stewart  Bryan 
III,  the  company  said, 
Ashe  and  Morton  will 
operate  as  Media 
General's  office  of  the 
chief  executive. 

-  J.J.  MC  GRATH 


BY  JOE  NICHOLSON 

JOHN  F.  Sturm, 
president  and 
CEO  of  the 

Newspaper  Association 
of  America  (NAA),  may 
need  consola- 
tion  from  the  : 
biblical  Book 
of Job.  j  ^ 

This  can  ; 
only  be  a  '1 

story  about  , 

theNAA’s  ^ 

plagued  Nice 
system,  which  HV  jl 
was  supposed  Johll  F.  St 
to  generate  a  President/CEO 
profit  at  the  NAA 
same  time  it  led  the  in¬ 
dustry  into  the  promised 
land  of  Web-based  ad 
placement. 

After  pouring  an  esti¬ 
mated  $15  million  into 
the  system,  enduring  a 
launch  delay  of  more 
than  a  year,  suffering 
through  a  launch  with 


only  one  ad,  and  setting 
up  a  secret  committee  of 
three  board  members  to 
solve  all  the  continuing 
troubles,  the  NAA  has 
been  hit  with  the  resig- 
nation  of  M. 
Blake  Barker, 
Nice’s  presi- 
dent  and  gen- 
iQl^H  eral  manager. 

'  Calls  were 

I  not  returned 
by  the  three 
NAA  board 
members  on 
ni  the  secret 

committee:  J. 
Stewart  Bryan 
III,  chairman  and  CEO 
of  Media  General  Inc.; 
William  S.  Morris  III, 
chairman  and  CEO  of 
Morris  (Communications 
(Corp.;  and  Gaiy  L. 
Watson,  president  of 
the  Newspaper  Division 
of  Gannett  Co.  Inc. 

The  ailing  NICC’s 


M.  Blake  Barker  still  K 
thinks  “eio”  will  spell  B 
success  for  NAA.  9 

Web  site  heralded  S 
Barker’s  arrival  3 
Sept.  27, 1999,  by  ■ 
posting  a  story  I 
with  the  headline,  I 
“Telecom  Expert  I 
M.  Blake  Barker  to  I 
Head  NICC.”  Last  B 
week,  that  story  ® 
remained  one  of 
only  two  stories  posted 
on  the  site  (the  other 
also  carried  a  1999 
dateline),  but  Barker’s 
voice-mail  message  had 
the  scoop,  reporting, 
“This  is  Blake  Barker, 
formerly  with  the  NICC. 
I’ve  left  my  duties  here 
at  the  NICC. ...  ” 
Although  Barker  nev- 


er  complained,  even  in 
private  conversations,  he 
was  brought  in  to  head 
the  NICC  after  much  of 
its  architecture  had  al¬ 
ready  been  determined. 

Sturm  couldn’t  be 
reached  by  telephone, 
but  he  told  E^P  via 
e-mail:  “Blake  Barker 
left  the  NICC  last  week. 
He  has  been  expressing 


yoming  Attor¬ 
ney  General 
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a  desire  to  pursue  other 
opportunities. ...  We  are 
not  looking  to  replace 
him  at  this  time.” 

Since  the  NICC’s  “eio” 
(“electronic  insertion 
order”)  one-ad  launch 
Jan.  8,  Sturm  has  been 
seeking  a  strategic  part¬ 
ner  to  buy  or  operate  or 
otherwise  help  jump- 
start  the  system.  In  his 
e-mail  message  about 


Barker’s  departure, 
Sturm  explained,  “As  we 
continue  our  discussions 
with  others  about  devel¬ 
oping  a  strategic  part¬ 
nership,  we  believe  we’re 
better  off  not  filling  the 
position  until  we  decide 
what  course  any  partner¬ 
ship  may  take.” 

The  Nice  also  has 
published  a  49-line  help- 
wanted  ad  in  the  NAA’s 


house  organ  seeking  a 
high-tech  production 
development  director  to 
get  to  “the  next  level” 
with  its  Web-based  eio 
system. 

Via  e-mail.  Barker 
told  E^P:  “I  am  return¬ 
ing  to  the  telcoms  indus¬ 
try.  ...  I  still  believe  that 
the  ‘eio’  solution  is  a  sol¬ 
id  foundation  for  mak¬ 
ing  the  placement  of  ads 


in  multimarkets  cheap¬ 
er,  faster,  better  than 
anything  in  the  market¬ 
place.  As  ‘eio’  matures, 
the  industry  will  be 
certain  of  one  thing:  they 
made  the  right  decision 
in  its  development.” 

For  now,  NAA  Senior 
Vice  President  and 
Chief  Financial  Officer 
Margaret  Vassilikos 
will  direct  NICC.  11 


First  Americans  come  last 

No  press  passes  a  Capitol  idea? 


BY  MARK  FITZGERALD 

CHICAGO 

RIAN  StOCKES  is  LIKE  ANY  OTHER  FULL-TIME 
weekly  newspaper  correspondent  in  Wash¬ 
ington  —  except  he  cannot  obtain  press 
credentials  for  the  Capitol  or  the  White  House 
because  an  American  Indian  tribe  owns  his  paper. 

“It  hasn’t  limited  me  in  getting  to  hearings  that  are 
public,  but  there  are  certain  areas  that  you  have  to 
have  those  credentials  to  enter,”  said  Stockes, 
a  correspondent 
for  Indian  Coun¬ 
try  Today  in 
Rapid  City,  S.D. 

Stockes’  dilem¬ 
ma  stems  from  a 
little-known  rule 
that  effectively 
prohibits  nearly 
all  Native  American  publications  from  qualifying 
for  congressional  credentials,  which  in  turn  are  nec- 
essaiy  to  get  White  House  press  passes.  The  U.S.  Sen¬ 
ate  Periodical  Press  Gallery  (PPG),  which  issues  press 
passes  for  nondaily  publications,  will  not  credential 
papers  owned  by  governments,  including  American 
Indian  tribes.  Most  Native  American  newspaper  pub¬ 
lish  weekly  or  less  frequently  and  are  owned  by  tribes. 
I  “They  are  government  entities  as  well.  Indians  pride 
themselves  on  being  part  of  Indian  nations,”  said 
David  Holmes,  director  of  the  PPG. 

The  Oneida  Nation,  which  became  wealthy  operat¬ 
ing  gambling  businesses  based  in  New  York  state, 
bought  Indian  Country  Today  in  late  1998  via  Stand¬ 
ing  Stone  Media  Inc.,  a  corporation  whose  only  share¬ 
holder  is  the  tribe.  Managing  Editor  Jose  Barreiro 
;  said  the  structure  removes  the  paper  from  tribal  con- 

i  trol:  “The  separation  between  Standing  Stone  Media 
and  the  Oneida  Nation  is  taken  very  seriously.  There 
I  is  a  fire  wall  that  several  of  us  are  veiy  attentive  to.” 


But  the  paper’s  first  Washington  correspondent, 
Mark  Anthony  Rolo,  said  PPG  leaders  didn’t  seem  to 
care  about  that  arrangement.  “Once  ownership  was 
mentioned,  that  was  it,”  said  Rolo,  now  interim  exec¬ 
utive  director  of  the  Native  American  Journalists  As¬ 
sociation.  Two  other  groups  that  issue  credentials  for 
dailies,  news  agencies,  and  broadcasters  do  not  have 
anything  similar  to  the  PPG’s  ban  on  government  me¬ 
dia.  Among  those  they  have  credentialed  are  journal¬ 
ists  with  China’s  official  People’s  Daily  newspaper. 

Indian  Country 
Today  attorney 
Markham  Erick¬ 
son  appiealed  the 
credential  rejec¬ 
tion  in  an  April  5 
letter  addressed  to 
the  Senate  Rules 
Committee,  which 
authorizes  the  press  galleries.  The  paper  is  proposing 
an  amendment  to  the  PPG  rule  stating,  “For  purposes 
of  this  rule,  the  term  ‘government’  does  not  include 
federally  recognized  Indian  nations.”  He  said  last 
week  he  had  not  yet  received  a  response. 

Indian  Country  Today  is  apparently  the  first 
Native  American  paper  to  tiy  for  press  credentials 
since  1976,  when  the  gallery  turned  down  an  applica¬ 
tion  from  Mark  N.  Trahant,  then  with  the  Shoshone- 
Bannock  tribe’s  Sho-Ban  News  in  Fort  Hall,  Idaho. 
“What’s  interesting  is  a  year  later  I  thought  about  set¬ 
ting  up  shop  as  a  free-lancer,  and  they  said  even  then 
I  couldn’t  get  credentials  if  my  clients  were  govern¬ 
ment-owned,”  said  Trahant,  now  chairman  and  CEO 
of  the  Robert  C.  Maynard  Institute  for  Journalism 
Education.  Trahant  said  tribe-owned  papers  are  wor¬ 
thy  of  press  credentials:  “There’s  a  long  history  of  trib¬ 
al  papers  acting  in  the  interest  of  their  readers  —  and 
not  their  tribal  governments.  Now,  sometimes,  the 
editors  get  fired  for  that,  but  that’s  another  story.”  11 


On  seeking  credentials  v’ia 
the  Periodical  Press  Galler>’: 
“Once  [tribal]  ovMiership 
was  mentioned,  that  was  it.” 

—  MARK  ANTHONY  ROLO 

Native  American  Journalists  Association 


Gay  Woodhouse  met 
with  a  delegation 
from  the  Wyoming 
Press  Association 
Friday,  reversing  her 
refusal  to  involve 
newspapers  in  her 
effort  to  rewrite  the 
Public  Records  Act. 

An  audit  by 
Wyoming  newspapers 
last  year  found  police 
and  sheriffs  refused 
to  comply  with  the 
law  about  half  the 
time.  “In  other  states, 
[such  audits]  stirred 
up  interest  in  public 
records.  Here,  they 
want  to  tighten 
more,”  said  D.  Reed 
Eckhardt,  editor  of 
the  Wyoming  Tribune- 
Eagle  in  Cheyenne. 

-  MARK  FITZGERALD 

JFORUM  STEPS 
INTO  THE  MIST 

The  Journalism 
Forum  ceased 
operating  Thursday 
upon  merging  with 
CompuServe’s  PR 
Forum  to  form  the 
new  MediaPro  service 
on  CompuServe  and 
on  the  Web  (http:// 
go.compuserve.com/ 
MediaPro). 

Launched  on  a 
RadioShack  laptop  in 
1985,  the  journalists' 
bulletin  board  service 
featured  job  listings 
and  messaging  on 
various  topics. 

The  first  online 
home  of  the  Society 
for  News  Design, 
National  Press 
Photographers 
Association,  and 
Investigative 
Reporters  and  Editors 
(among  others)  set  a 
precedent  when  a 
U.S.  judge  cleared 
CompuServe  of 
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responsibility  for  mes¬ 
sages  it  was  unaware 
of  that  were  posted  in 
JForum  {E&P,  Nov. 

16,  1991). 

Jim  Cameron, 
former  NBC  news 
manager,  said  he 
“founded  JForum  ... 
for  the  dwindling 
number  of  radio 
newspeople  to  share 
survival  tips."  He 
credited  section  lead¬ 
ers  “who  really  ran 
JForum  as  editors.” 

Among  them, 
former  journalist  and 
Central  Newspapers 
Technology  executive 
Howard  Finberg 
remembered  that, 
before  the  World 
Wide  Web,  “you 
realized  the  possibili¬ 
ty  of  community  was 
not  a  geographical 
issue. ...  It  was  about 
shared  interest." 

Finberg  called 
JForum  “an  educa¬ 
tional  experience  for 
the  digital  pioneers  ... 
where  we  went  to 
school  [and]  learned 
from  each  other.” 


-  JIM  ROSENBERG 


FCn  EX-CHIEF 


William  E.  Ken- 
nard,  former 


chairman  of  the  Fed¬ 
eral  Communications 
Commission,  was 
elected  Tuesday  as  a 
director  of  the  New 
York  Times  Co. 

Kennard,  44, 
served  as  FCC  chair¬ 
man  from  November 
1997  to  January  of 
this  year.  According 
to  the  Times  Co.,  he 
is  now  a  managing 
director  of  the  Carlyle 
Group  investment 
firm.  -  J.J.  MC  GRATH 


E&P  NEWS 


CALENDAR 


JUNE 

3  _n  World 
D  Newspaper 
Congress,  World 
Editors  Forum, 
and  Info  Services 
Expo  2001,  World 
Association  of 
Newspapers,  Hong 
Kong  Convention  and 
Exhibition  Centre, 
Hong  Kong 


Durham  Airport, 
Cary,  N.C. 


Mire  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency,  Chicago 


tion,  and  Michigan 
Press  Association, 
Sheraton  Suites, 

Elk  Grove  Village,  Ill. 


OQ^nn  SPJ  Writers 
LU  uU  Workshop, 
Society  of  Professional 
Journalists,  Holiday 
Inn  by  the  Bay, 
Portland,  Maine 


10  How'  to  Build  & 
IL  Extend  Brands 
Using  the  Web, 
Adweek  Conferences, 
I.aredo  Group, 
Roosevelt  Hotel, 

New  York 


MAFCP  Annual 
Conference 
and  Trade  Show, 
Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 


Masbpe 

Editorial, 
Design,  and  Web 
Conference,  American 
Society  of  Business 
Publication  Editors, 
Boston  Marriott  New¬ 
ton,  Newton,  Mass. 


HNexpo  2001, 

Newspaper 


MAAEC  Annual 
Convention, 
Association  of 
American  Editorial 
Cartoonists,  Sheraton 
Centre  Toronto, 
Toronto 


JULY 

MAAN  Annual 
Convention, 
Association  of  Alter¬ 
native  Newsweeklies, 
Ritz-Carlton  New 
Orleans,  New  Orleans 


11  in SABEW 
W  ID  Technology 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites 
I  Hotel  Raleigh- 


lU  lU  Newspaper 
Association  of 
America,  Ernest  N. 
Morial  Convention 
Center,  New  Orleans 


M  Connections 
2001,  News¬ 
paper  Association  of 
America,  Marriott 
Wardman  Park  Hotel, 
Washington 


91  99  advertising 
L I  LL  Executives 
Conference,  Inland 
Press  Foundation, 
Illinois  Press  Associa- 


9P  1  Annual 

LU  I  Convention, 
National  Press 
Photographers 
Association,  Peabody 
Hotel,  Memphis,  Tenn. 


NOTE:  To  list  events, 
please  e-mail  to 
calendar  @editorand 
publisher.com  or fajc 
to  Calendar  Editor 
at  (646)  654-5370. 


Reeking  as  in  the  last  recession 


April  ad  revenue  sort  of  stinks 


Major  dailies  produce  more  pink  slips 


BY  LUCIA  MOSES 


M  newspapers 
announced 
job  cuts  last  week  as 
industry  ad  revenue 
continued  its  slide  in 
April  in  what  some  are 
calling  newspapers’ 
worst  days  since  the 
1990-1991  recession. 

USA  Today  has 
trimmed  100  jobs,  or 
5%  of  its  work  force, 
since  the  start  of  the 
year,  mostly  through 
attrition.  Last  week, 
seven  online  employees 
were  laid  off,  plus  six 


news  staffers  —  the  first 
newsroom  layoffs  in  the 
Gannett  Co.  Inc.  flag¬ 
ship’s  19-year  history. 
Gannett  pro-forma 
newspaper  ad  revenue 
declined  8%  in  April. 

Knight  Ridder  plans 
work-force  reductions 
of  10%  at  The  Miami 
Herald,  8%  at  the  San 
Jose  (Calif.)  Mercury 
News,  and  6.4%  at  its 
two  Philadelphia  papers 
as  part  of  company¬ 
wide  cuts  in  response 
to  the  downturn. 

The  Tribune  Co.’s 


April  publishing  rev¬ 


enue  sank  10%,  with 
retail  down  9%,  classi¬ 
fied  down  16%,  and 
national  down  19%. 

Dow  Jones  &  Co. 

Inc.,  which  is  facing 
some  of  the  toughest 
comparisons  in  the 
industry,  reported  that 
ad  volume  at  its  flag¬ 
ship  The  Wall  Street 
Journal  dropped  37-2% 
in  April  following 
smaller  percentage  de¬ 
clines  in  the  first  three 
months  of  the  year. 

Pro-forma  news¬ 
paper  ad  revenue  at 
the  New  York  Times 
Co.  fell  15.4%  in  April, 
led  by  classified  and 


national  declines. 

Washington  Post 
Co.  CEO  Donald  E. 
Graham  said  help- 
wanted  ad  revenue  at 
j  The  Washington  Post 
was  expected  to  decline 
'  38%  in  April  and  the 
i  first  week  of  May  after 
I  declining  26%  in  the 
first  quarter. 

:  The  E.W.  Scripps 

j  Co.  and  the  McClatchy 
Co.,  in  contrast  to  their 
[  peers,  fared  relatively 
well  in  April:  Scripps 
I  pro-forma  newspaper 
I  ad  revenue  declined 
I  3.6%;  McClatchy 
I  newspaper  ad  revenue 
i  declined  4%.  II 


u .  n 
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Ifs  a  magazine!  Its  a  newspaper! 

it’s  Phill/s ‘Daily  News' 


BY  LUCIA  MOSES  their  morning  com- 


A  DECADE  AGO, 

the  Philadelphia 
Daily  News  was 
the  paper  for  working- 
class  city  dwellers. 

Today,  its  readers  are 
almost  as  likely  to  be 
professionals  living  in 
the  suburbs. 

Over  the  years,  the 
News  has  pushed  back 
its  delivery  time  to  reach 
its  newer  readers  on 


mutes.  Further  reflecting 
that  changing  reader- 
ship,  the  paper  last  week 
unveiled  a  new  maga¬ 
zine-style  look  (far  right) 
that  goes  with  an  in¬ 
creased  use  of  in-depth 
stories,  a  recognition 
that  many  readers  now 
get  headlines  from  the 
Net  and  other  sources. 

“It’s  my  strong  feeling 
that  newspapers  have 


sort  of  lost  the  breaking- 
news  franchise ...  and 
we’re  kidding  ourselves  if 
we  think  we  still  have 
that,”  Editor  Zack 
Stalberg  said. 

The  new  design,  de¬ 
veloped  by  a  team  led  by 
Deborah  Withey,  a  con¬ 
sultant  for  JVeie’s  parent 
Knight  Ridder,  features 
bigger  type  and  more 
news-you-can-use.  It  co¬ 
incides  with  the  paper’s 


adoption  of  a  money¬ 
saving  smaller  page 
size,  which  reduced 
the  news  hole  by 
about  10%. 

As  a  new  promo¬ 
tional  campaign  to 
support  the  redesign 
emphasizes,  the  j 

News  still  embraces  i 

the  tabloid  values  of  I 

risk-taking  and  ! 

quick-and-easy  i 

reading.  “Making 
enemies  since  1925,” 
reads  one  ad  tagline. 

The  paper  needs  the 
new  design  to  pay  off  in 
sales;  daily  circulation 
sank  5.6%  to  152,037  in 
the  12  months  ended 


March  31.  As  part  of  its 
suburban  emphasis,  the 
News  also  plans  to 
focus  on  growing  home 
delivery,  which  now 
accounts  for  fewer  than 
10%  of  copies  sold.  11 


NATIONAL  REPORT 


Chris  Nolan  settles  in  San  Jose 

Former  San  Jose  (Calif.)  Mercury  News 
business  writer  Chris  Nolan,  who  lost 
her  column  in  1999  after  trading  stock  in  a 
Silicon  Valley  company,  settled  a  grievance 
against  the  paper  that 
claimed  unfair  labor 
practices,  according 
to  Merc  spokes- 

woman  Patty  Wise.  ^ 

The  settlement 
reached  May  1 1  also 
resolved  sex-discrimi- 
nation  charges  Nolan 
had  filed  with  a  state  Chris  Nolan 
agency.  Nolan,  who  now  writes  for  the  New 
York  Post,  contended  that  the  Merc’s  male 
columnists  were  paid  more  and  given  more 
outside  speaking  opportunities.  Terms  of  the 
settlement  were  not  disclosed.  —  Joe  Strupp 

N.H.  fails  off  the  face  of  the  ‘Globe’ 

The  BosmN  Globe  will  kill  its  money-losing 
weekly  news  section  for  New  Hampshire, 
citing  the  slowing  economy  and  the  paper’s 
increasing  focus  on  building  circulation  in 
Greater  Boston.  The  Globe  will  shutter  its 
Granite  State  bureau,  staffed  by  nine  full-time 
and  two  part-time  employees.  It  is  unknown 
how  many  will  lose  their  jobs.  —  Lucia  Moses 


The  bill  would  increase  exemptions  and 
lower  rates  before  eliminating  the  estate  tax  in 
2011.  Democrats  who  hold  half  the  chamber 
say  they  will  try  to  strip  estate-tax  repeal  from 
the  measure. 

Publishers  say  the  tax  contributes  to  the 
demise  of  family-owned  newspapers. 

—  Todd  Shields 


company’s  proposed  acquisition  by  Norske 
Skog  (^nada.  British  Columbia’s  Supreme 
Court  rejected  a  suit  by  shareholder  Cerberus 
Capital  Management  to  prevent  the  mailing 
and  vote  owing  to  allegedly  inadequate 
disclosure  (£&P,  May  7,  p.  8).  Pacifica  said 
it  expects  an  Ontario  court  to  rule  soon  on 
another  Cerberus  suit.  —  Jim  Rosertberg 


Black  on  Net:  Show  me  the  money  Politico  pays  $48Gs  to  newspeople 


Death  tax  measure  moves  in  Senate 

Abroad  tax-cut  bill  including  estate-tax 
repeal  has  moved  from  the  Senate  Finance 
Committee  to  the  Senate  floor. 


Hollinger  International  Inc.  Chairman 
Conrad  Black  said  he  will  steer  clear  of 
the  Internet  until  he  finds  a  way  to  make 
money  on  it  as  his  company  posted  a  first- 
quarter  loss  of  1  cent  per  share. 

The  company  said  lower  results  at  its 
Chicago  and  U.K.  newspapers  contributed  to 
the  loss.  Net  income  was  26  cents  per  share 
in  the  year-ago  quarter.  —  LM. 

Liberty  Group  reports  Q1  loss 

Liberty  Group  Publishing  reported  a  larger 
loss  in  the  first  quarter  this  year  than  last 
year,  citing  increased  newsprint,  fuel,  and 
acquisition-related  costs.  The  community 
newspaper  company  posted  a  net  loss  of 
$7.2  million,  compared  with  a  net  loss  of 
$4.3  million  in  the  year-ago  quarter. 

Revenue  rose  20.8%  to  $37.1  million, 
thanks  to  acquisitions.  Without  them. 

Liberty’s  revenue  would  have  been  flat.  —  LM. 

Court  OKs  Pacifica  vote 

PACIFICA  Papers  shareholders  will  get  a 
proxy  circular  for  a  June  11  vote  on  the 
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A  Hollister,  Calif.,  weekly  newspaper  has 
settled  a  lawsuit  against  a  former  city 
councilman  who  admitted  he  set  up  a  Web 
site  to  tie  the  paper’s  gay  publisher  to 
lesbian  pornt^raphy  and  to  accuse  one  of 
its  columnists  of  being  a  child  molester. 

Former  Councilman  Joseph  Felice 
conceded  he  created  a  hate  site  attacking 
The  Pinnacle.  He  apologized  and  paid 
$48,(XX}  to  Pinnacle  Co-owner  and  Publisher 
Tracie  Cone  and  columnist  Bob  Valenzuela. 
They  gave  the  money,  minus  attorney  fees,  to 
local  charities,  reported  the  paper’s  Web  site. 

—  Joel  Davis 

Newspapers,  bought  and  sold 

Eo  AND  Carolyn  Dorsey  of  Hubbard,  Iowa, 
bought  the  weekly  Maple  River  Messenger 
and  Thrifty  Scot  Shoppers  Guide,  both 
Mapleton,  Minn.,  from  Ken  Warner. 

Barlett  Newspapers  of  Bartlett,  Tenn., 
bought  the  2,610-paid-circulation  weekly  The 
Millington  (Tenn.)  Star,  and  two  companion 
publications  from  Community  Newspaper 
Holdings  Inc.  (CNHI),  Birmingham,  Ala.  -  LM. 
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IOWA 

Carl  Schmidt  to  vice  president,  chief 
financial  officer,  and  treasurer  of  Lee 
Enterprises  Inc.  in  Davenport  from  senior 
vice  president  and  chief  financial  officer  of 
Johnson  Outdoors  Inc.  in  Racine,  Wis. 
Schmidt  succeeds  Larry  Bloom. 


MICHIGAN 

H.  Bryant  Pierpont  to  the  newly  created 
position  of  general  manager  at  The  Holland 
Sentinel  from  advertising  director  of  The 
Saline  Journal. 


BY  JAMIE  SANTO 


NEWSPEOPLE  @  EDITORANDPUBLISHER.COM 

CALIFORNIA 

Gary  Praitt 

Gary  Pruitt,  43,  president  and  CEO  of  the 
McClatchy  Co.,  will  assume  the  addition¬ 
al  title  of  chairman,  succeeding  Erwin 
Potts.  Potts,  69,  announced  he  was  step¬ 
ping  down  Wednesday  at  McClatchy’s 
annual  shareholders  meeting  in  Sac-  - 
ramento.  “It’s  been  five  years  since  my 
retirement  as  CEO,”  Potts  said,  “and  it’s 
time  for  me  to  step  down  as  chairman.” 


MISSOURI 

Kathy  Best  to  assistant  managing  editor/ 
metro  editor  at  the  St.  Louis  Post-Dispatch 
from  assistant  managing  editor  at  the 
Seattle  Post-Intelligencer. 

Susan  Megger  to  assistant  managing 
editor/features  editor  from  arts  and 
entertainment  team  leader. 

Andre  Jackson  to  assistant  managing 
editor/business  editor  from  money  and 
business  team  leader. 

Steve  Parker  to  assistant  managing 
editor/news  editor  from  sections  editor. 
Bob  Rose  to  assistant  managing  editor/ 
editing  and  presentation  editor  from 
design  editor. 

Larry  Starks  to  assistant  managing  editor/ 
sports  editor  from  Sunday  sports  editor. 
Richard  Weil  to  assistant  managing  editor/ 
projects  editor  from  executive  editor. 
Andrew  Schneider  to  deputy  assistant 
managing  editor/projects  from  senior 
national  correspondent  for  the  Seattle 
Post-Intelligencer. 


Potts  will  remain  on  the' board  of  directors, 


GEORGIA 

Marcye  Raines  Lamb  to  managing  editor 
of  the  daily  Cordele  Dispatch  from  senior 
editor.  Lamb  succeeds  Jay  Thomas,  now 
assistant  city  editor  at  the  Montgomery 
(Ala.)  Advertiser. 


FLORIDA 

Ralph  Routon  to  editor  of  the  Northwest 
Florida  Daily  News  in  Fort  Walton  Beach 
from  columnist  at  The  Gazette  in  Colorado 
Springs,  Colo.  He  succeeds  Tom  Conner,  now 
publisher  of  The  Porterville  (Calif.)  Recorder. 


NEW  JERSEY 
Gary  D.  Grossman  to  editor  of  The  Gloucester 
County  Times  in  Woodbury  from  editor 
and  publisher  of  The  Daily  Times  in 
Salisbury,  Md.  He  succeeds  Bill  Long,  now 
corporate  editor  for  MediaNews  Group  Inc. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  tiie  sale 
of  their  daHynewi^iaqiersp:.^ 
^  non-daUjFpewsiBi^r 


to  managing  edi- 
[  >SpE^|Hr  tor  of  the  Orlan- 
{  I  do  Sentinel,  as 

of  June  18,  from 
editor  of  The  Morning  Call 
in  Allentown,  Pa.  Kramer 
succeeds  Jane  Healy,  now 
editorial  page  editor. 


DirVs,  Van  Essen  &  Murray 

1 1 9  E.  Marcy  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 
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Special  rules  for  weeklies  unfairly  deny  Capitol  and  White  House 
press  credentials  to  journalists  at  American  Indian  newspapers 


IT  WOULD  PROBABLY  SURPRISE  MOST 

Americans  to  leam  that  almost  all 
newspapers  published  by  the  first 
Americans  are  ineligible  for  press 
credentials  to  cover  Congress  and  the 
White  House.  Just  as  surprising  is  the  rea¬ 
son  why:  The  journalists  who  run  the  Sen¬ 
ate  Periodical  Press  Gallery  have  decided 
that  papers  owned  by  federally  recognized 
tribes  are  —  by  dint  of  the  sovereignly  Indi¬ 
an  nations  have  preserved  at  incalculable 
human  cost  over  the  course  of  five  centuries 
—  government  publications  that  cannot 
qualify  for  credentials. 

Those  familiar  with  the 
polyglot  Washington  press 
corps  are  no  doubt  even 
more  contused  at  this  point. 

How  is  it,  then,  that  the 
special  access  that  comes 
from  a  Capitol  press  pass  is 
enjoyed  by  reporters  from 
the  government-controlled 
news  media  of  Mexico, 

Kuwait,  China,  Chile  —  and  the  U.SA.’s 
Voice  of  America  propaganda  arm? 

The  difference  is  that  the  organizations 
that  credential  daily  nevv'spaper  reporters 
and  broadcasters  long  ago  dropped  their 
bans  on  government-owned  news  entities 
while  the  Periodical  Press  Gallery  for  week¬ 
lies  and  magazines  retains  its  restriction. 

All  Native  American  newspapers  publish 
weekly  or  less  frequently,  and  with  very  few 
exceptions,  such  as  the  nationally  circulated 
News  From  Indian  Country,  they  are 
owned  by  tribes.  The  way  Washington 
works,  being  ineligible  for  Congressional 
credentials  means  they  have  no  real  chance 
to  get  White  House  credentials,  either. 

Fielding  a  full-time  Washington  corre¬ 
spondent  was  beyond  the  means  of  Indian 


Unconscionable: 
Native  American 
newspaper  finds 
itself  shut  out  of 
the  Congressional 
press  box. 


papers,  tribe-owned  or  not.  Then  the 
Oneida  Nation,  flush  with  cash  from  its 
casino-gambling  enterprises  based  in  New 
York  state,  bought  Indian  Country  Today, 
and  in  1999  hired  a  D.C.  reporter.  But  to 
the  press  gallery’s  executive  committee, 
the  paper’s  circulation  reach  throughout 
Indian  Country,  the  range  and  professional¬ 
ism  of  its  coverage,  and  a  corporate 
structure  intended  to  ensure  editorial 
independence  counted  for  nothing  against 
its  tribal  ownership. 

The  galleiy-  fears  that  if  it  piermitted 

government-run  media,  it 
would  be  swamped  by 
agencies  more  interested 
in  lobbying  Congress  than 
covering  it.  It’s  a  legitimate 
concern,  albeit  one  that,  in 
nearly  50  years,  has  yet  to 
emerge  from  credentialed 
foreign  news  services. 

Last  month,  Indian 
Country  Today  formally 
appealed  to  the  Senate  Rules  Committee, 
which  authorizes  the  press  galleries.  The 
paper  is  making  a  common-sense  sugges¬ 
tion  that  deserves  serious  consideration:  an 
amendment  stating  that,  for  purposes  of 
the  credentials  rule,  the  term  “government” 
does  not  include  federally  recognized  tribes. 
Such  a  change  would  neither  weaken  the 
sovereignty  of  Indian  nations  nor  open  the 
press  gallery  to  a  sw'arm  of  propagandists. 

From  treaty  rights  to  tribal  colleges  to 
casino  gambling,  Washington  plays  an 
unusually  active  role  in  the  lives  of  Native 
Americans.  It  is  unconscionable  that  when 
at  last  an  American  Indian-owned  news¬ 
paper  is  able  to  cover  Indian  issues  first¬ 
hand  for  an  Indian  readership,  it  finds  itself 
shut  out  of  the  Congressional  press  box. 
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Sitting  on  the  dock  at  eBay: 
Newspaper  sites  make  a  bid 
for  a  new  source  of  revenue 
by  linking  their  classified  ads 
to  online  auctions. 


Red  Sox  fans  can  check  if  the 
“Curse  of  the  Bambino”  still  lurks 
by  paying  for  an  exclusive  baseball 
newsletter  from  The  Boston  Globe. 


INSIDER  PMAIL 


NO  MORE 


More  and  more  Web  sites  (finally) 
decide  they  can’t  win  if  visitors  don’t  pay 


BY  WAYNE  ROBINS 

ALL  IT  “The  Content  Conversation.” 

They’re  having  The  Conversation  in  Portland,  Maine,  and 
in  Sacramento,  Calif.  They’re  having  it  in  Raleigh,  N.C.,  and 
St.  Petersburg,  Fla.,  in  Boston  and  in  Los  Angeles,  in  New 
York  and  Washington  and  Chicago,  probably  in  every  city  and  town 
that  has  a  newspaper  with  a  Web  site. 

The  Content  Conversation  has  many  facets,  many  layers,  many 

nuances  and  variables.  But  The  Conversa-  |  revenue  model,”  says  Richard  Core,  editor 


tion,  in  each  of  these  places,  is  about  just 
one  thing:  charging  for  content  online  that 
has  until  now  been  free.  “We  are  discussing 
the  issue  of  cash  for  content,”  says  Ralph 
Frattura,  new-media  manager  of  The 
Sacramento  Bee. 

“Like  everyone  else  in  our  business,  it 
seems,  we  are  taking  another  look  at  the 


oflatimes.com. 

“We  are  looking  at  ways  for  charging,” 
says  John  J.  Jordan  III,  content  manager 
for  newsobserver.com  and  triangle.com 
in  Raleigh. 

Anyway  you  slice  it,  you  can’t  walk  out 
of  a  supermarket  without  paying  for  a  loaf 
of  bread.  Now,  for  the  first  time  since 


newspapers  gleefully  —  and,  in  retrospect, 
naively  —  bought  into  the  Internet  mantra 
“Information  Wants  to  Be  Free,”  putting  a 
price  on  content  is  on  the  table. 

There  is  still  more  talk  than  action, 
for  pretty  much  the  same  reason  as  usual 
with  newspapers  and  the  online  economy: 
No  one  really  has  a  business  model. 

But  there  is  no  shortage  of  ideas,  from 
subscription  fees  similar  to  the  print  model 
to  enhanced  “value  added”  online  packages 
to  determining  specific  areas  of  content 
that  people  will  be  willing  to  pay  for. 

“You  will  see  it  going  to  a  subscription 
model  targeting  premium  customers  pay¬ 
ing  for  premium  content,  with  very  good 
customer  service  and  a  focused  product,” 
says  Peggy  Smyth,  a  partner  in  Andersen 
(formerly  known  as  Arthur  Andersen)  and 
a  media  industry  consultant. 

Smyth  sees  this  stage  of  the  online 
newspaper  business  as  comparable  to  that 
of  cable  TV  25  years  ago.  “When  the  cable 
operators  came  up  with  premium  pack¬ 
ages,  and  content,  and  brands,”  she  points 
out,  “people  were  willing  to  pay  for  TV, 
which  they  once  got  for  free.” 
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MONEY  FOR  SOMETHING 

What  will  people  pay  for  from  online 
news  sites?  No  one  claims  to  have  found 
the  “killer  app”  that  will  turn  revenue  goose 
eggs  into  gold.  Here  are  10  pay-for-play 
strategies  already  operating  or  under 
consideration. 

IPay  or  go  away.  The  Wall  Street 
Journal  quite  early  in  the  game 
realized  that  both  its  brand  and  its 
content  were  of  sufficient  value 
that  it  was  folly  to  give  it  away. 

An  annual  subscription  to 
WSJ.com  at  present  costs  $59- 
Others  with  highly  specialized, 
targeted,  proprietaiy  content,  such 
as  the  entertainment  industry  trade 
sites  Variety.com  and  The  Hollywood 
Reporter.com,  give  away  almost  nothing. 

So  far,  the  subscription  model  generally 
hasn’t  been  adopted  by  the  digital  rendi¬ 
tions  of  daily  newspapers.  But  since  April 
30,  Post-Bulletin  Online  (http://www.post 
bulletin.com),  the  site  of  the  Rochester, 
Minn.,  Post-Bulletin,  has  been  charging. 
“It’s  been  two  weeks  since  we  closed  off  our 


Web  site,”  says  Jon  Losness,  general 
manager  and  editor  of  the  Post-Bulletin 
(circulation  42,614  weekdays,  46,148 
weekends).  “We  have  34  paid  online-only 
subscribers  from  outside  our  circulation 


area,  and  we’ve  sold  a  few  news 


paper  subscriptions  within  our 


Sites  will  “go  to  a 
subscription  model 
targeting  premium 
customers.” 

PEGGY  SMYTH 

Media  consultant 


region  to  people  who  have  to  subscribe  to 
get  online  access.” 

Losness  has  received  about  330  e-mail 
messages,  around  85%  of  which  were  from 
people  outside  the  Rochester  area,  angry 
about  losing  free  Web  access  to  the  paper. 
But,  he  says,  “We’ve  had  surprisingly  little 
criticism  from  area  residents  who  are  upset 
with  the  move.  My  theory  is  that  those 
folks  know  our  news  content  has  value.” 


PREMIUM  CROSSWORDS 
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2  A  leaner  free  online  edition.  Some 
papers  will  simply  provide  less  free 
material  online,  whether  holding  back 
longer  investigative  pieces  or  obituaries. 
Pay-averse  Web  surfers  would  get  less  for 
their  nil  money.  “Right  now,  we  have  the 
entire  edition  on  our  [free]  Web  site,”  says 
Content  Manager  Jordan  of  The  News  & 
Observer's  two  sites.  “It’s  quite  likely  in 
coming  months  it  will  be  trimmed  back.” 

3  Enhanced  e-mail  specialty  news 
packages.  Say  you’re  a  fan  of  the 
Boston  Red  Sox  (just  don’t  say  it  too  loud 
in  the  Bronx).  Say  you  want  more  than  The 
Boston  Globe  provides  on  its  sports  pages, 
or  via  the  G/o6e-partnered  Boston.com,  a 
New  York  Times  Digital  site.  You  can  sign 
up  for  @bat,  an  e-mail  newsletter  just  for 
Red  Sox  fans.  The  @bat  newsletter  is  free. 
But  suppose  you  are  a  really,  really,  really 
diehard  Red  Sox  fan.  Then  you  subscribe  to 
@bat  Insider,  which  was  launched  last 
month  with  the  introductory  rate  of  $9-95 
for  the  season.  (Regular  price  is  $14.95.) 

The  pay  package  offers  “inside  scoop 
e-mails”  written  just  for  @bat  Insider,  by 
the  Globe's  Dan  Shaughnessy  and  Gordon 
Edes,  chats,  and  postgame  e-mail  messages 
vnth  detailed  game  summaries,  as  well  as 
screensavers,  photo  galleries,  contests 
(“enter  our  Red  Sox  haiku  contest”)  — 
the  whole  nine  innings. 

The  same  concept  has  been  running  for 
nearly  two  years  on  the  Web  site  of  The 
Morning  News,  based  in  Springdale,  Ark. 
(http://www.nwaonline.net).  People  who 
want  to  know  anything  and  everything 


Coin’  down  to  the 
crosswords:  If  you’re 
erudite  and  online. 
The  New  York  Times 
awaits  with  the 
day’s  puzzle  and 
archived  classics. 


Let  it  Bee:  There  has  been  an  answer  at  The 
Sacramento  Bee  —  providing  ISP  service, 
which  is  “a  profitable  little  business.” 
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He’s  received  a 
lot  of  e-mail  from 
people  upset  about 
losing  free  Web  use. 
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revenue  vvdth  STATS,  which  administers 
the  league. 

And  it’s  sponsored  by  the  kind  of 
company  most  e-sites  would  trade  A- Rod 
for:  Southwest  Airlines.  “They  love  the 
positioning  they  get.”  Hiller  says.  “It’s  the 
furthest  thing  from  a  simple  banner.  It’s 
fiin,  interesting,  and  adjacent  to  great 
content  in  all  the  media.” 

7 Wireless.  Just  five  weeks  ago,  Belo 
Interactive  announced  a  partnership 
with  a  company  called  Strategy.com  to 
deliver  a  personalized  service  called 
“My  News”  to  users  through  not  only 
computers  but  mobile  phones,  pagers, 
and  personal  digital  assistants.  Right 
now,  the  product  is  available  free  from 
the  Web  sites  of  Belo’s  The  Dallas 
Morning  News  and  KVUE  in  Austin. 

But,  says  Flory  Bramnick,  vice  president 
of  business  development  for  Belo 
Interactive,  it  will  start  charging  in 
late  summer. 

Belo  and  Strategy.com  have  already 
started  sharing  revenues  for  My  Traffic, 
which  offers  a  live  traffic  map.  The  map  is 
free  on  personal  computers,  but,  as  soon  as 
you  customize  it  —  say,  to  display  your 
route  to  work  or  to  get  traffic  alerts  on  your 
wireless  device  —  the  charge  is  $5.95  a 
month.  Strategy.com  gets  $3.95  of  that; 
Belo  keeps  the  other  two  bucks. 

“We  don’t  have  a  lot  of  promotion 
behind  it  yet;  we  have  about  160 
subscribers  after  about  three  weeks,” 
Bramnick  says.  In  the  late  summer, 

Belo  Interactive  also  will  join  the  sports 
e-mail  newsletter  party,  with  value-added 
content  people  will  pay  for.  “We  need 
to  build  this  market,”  Bramnick  says. 

“But  if  people  like  what  they’re  getting  [for 


Web  sites  (startribune.com  and  TampaBay 
.com,  respectively),  as  well  as  creating  local 
eBay  classifieds  in  the  newspapers’  print 
editions.  The  auction  site  pays  the  papers 
for  any  new  eBay  users  who  sign  up  on 
the  co-branded  online  pages;  local  eBay 
advertisers  also  pay  the  newspaper  a  fee 
to  appear  in  the  print  classified. 

6  Use  multimedia  to  sell.  Everyone’s 
talking  about  “convergence”  —  the 
place  where  a  newspaper,  a  Web  site,  and 
a  TV  station  in  the  same  market  work 
together.  The  Tribune  Co.  is  starting  to 
make  it  pay  off  in  its  Los  Angeles 
properties,  which  include 
the  Los  Angeles  Times, 
latimes.com,  and 


about  the  University  of  Arkansas  sports 
teams  pay  $36.50  a  year  in  greenbacks  for 
daily  e-mail  about  the  Razorbacks. 

4  Identify  and  charge  for  “Pockets  of 
Passion.”  You  can  charge  for  content 
with  the  right  package  of  offerings  and  the 
obsessions  of  dedicated  enthusiasts.  As 
noted  in  the  April  30  issue  of  E^P,  The 
New  York  Times  on  the  Web  (http://wwvv' 
.nytimes.com)  is  charging  $19.95  a  year  or 
$3.95  a  month  for  a  deluxe  crossword 
puzzle  package  that  includes  daily  and 
Sunday  puzzles,  Java  Acrostics,  puzzle 
archives  to  1996,  and  a  crossword  puzzle 
forum  hosted  by  “puzzle  masters”  Emily 
Cox  and  Heniy  Rathvon. 

In  a  radically  different  subject  area:  Jon 
Ralston,  a  longtime  reporter  for 
Nevada  newspapers,  writes  a  daily 
e-mail  “flash”  newsletter  on  Las 
Vegas  politics  and  campaign  issues 
that  goes  out  to  350  subscribers  (at 
$240  a  year)  via  the  Greenspun 
Media  Group,  owners  of  the  Las 
Vegas  Sun  and  Vegas.com.  “It’s  a 
very  niche  product,”  says  Monica 
I.£yva,  Greenspun  Media’s  data¬ 
base  marketing  coordinator.  “You  either 
need  it  or  you  don’t.  It  markets  itself. 
People  find  it.” 

5  Bonus  classifieds  from  eBay.  Earlier 
this  month,  the  Minneapolis  Star 
Tribune  began  a  partnership  with  eBay, 
the  online  auction  giant  that  has  squashed 
previous  newspaper  company  sites,  such  as 
the  former  Times  Mirror  Co.’s  former 
Auction.com.  Last  week,  the  St.  Petersburg 
Times  became  the  second  newspaper  to 
connect  with  eBay  in  this  way. 

The  deal  calls  for  co-branded  online 
auction  pages  on  eBay  and  the  newspaper 


KTLA-TV  Channel  5. 

One  example:  Fantasy  Baseball.  Sign  up 
for  the  immensely  popular  contest  on  the 
latimes.com  Web  site.  Check  out  the  sports 
announcers,  who  take  part  in  the  same 
fantasy  league  on  the  KTLA  morning  news 
program.  “They’re  competing,  having  fun, 
talking  about  the  games  and  their  trades,” 
says  Dave  Hiller,  president  of  Tribune 
Interactive.  Follow  the  bouncing  ball  to 
the  sports  pages  of  the  L.A.  Times,  where 
the  game  is  promoted  in  print.  Signing 
up  is  free  —  but  you  pay  $9-95  every  time 
you  trade  a  player,  and  Tribune  shares  the 


fanUsysptrts.latimes.cM 


fakin’  it  from 
The  Street: 

The  Wall  Street 
Journal  makes 
money  the  old- 
fashioned  way 
—  they  charge 
for  content. 


Put  me  in,  coach:  For  those  ready  to  play,  the 
Los  Angeles  Times,  in  collaboration  with  partners, 
provides  fantasy  baseball,  where  it  never  rains,  the 
seats  are  cheap,  and  you  can  afford  Alex  Rodriguez. 


14  EDITOR& PUBLISHER  MAY  21,  2001 


www.edltorandpublisher.com 


[  Ail  you  have  to  do  is  find  Digital  (olktions 
I  at  HCXPO'  ?OOI  and  you’ll  find  the  answers 
I  to  all  your  digital  asset  management 
k  questions,  you’ll  also  find  a  news  ^ 
I  library/multimedia  archive 
P  database  accessible  via  Internet  , 
and  Intranet  using  common 
web  browsers,  as  well 
as  a  few  surprises! 


NEXP0*2001  -  Booth  2321 


free],  they’re  going  to  have  to  pay  for  it.” 

8  Resell  content.  Raleigh’s  News  £5? 

Observer  is  one  of  the  top  newspapers 
in  its  state,  located  in  the  so-called 
“Research  Triangle”  and  in  a  hotbed  of 
college  basketball.  Trying  to  take 
advantage  of  all  this,  The  News  C?  Observer 
site  and  its  affiliated  business  site  (triangle 
.com)  recently  contracted  with  Screaming- 
Media  Inc.  to  resell  their  content  online. 
“That  product  was  launched  only  six  weeks 
ago  and  we  have  yet  to  receive  our  first 
check,”  says  Jordan,  the  sites’  content 
manager.  “However,  we  see  many  possib¬ 
ilities  with  some  of  our  unique  content.” 

Similarly,  the  Tribune  Co.  made  a  con¬ 
tent  agreement  with  Yahoo!  in  February: 
Nine  of  the  company’s  newspapers  provide 
local  news  and  headlines  to  Yahoo!  News 
(http://news.yahoo.com). 

9  Archives.  Chances  are  you’re  already 
charging  for  archives.  But  piecemeal 
sale  of  individual  stories  that  readers  have 
to  search  for  still  amounts  to  small  change, 
although  sales  of  photos  helps  (and  could 
be  more  actively  promoted).  What  if  users 
could  view  the  newspaper  as  it  used  to 
appear  —  for  research,  educational,  or 
recreational  reasons  —  instead  of  just 
plain  text?  Cold  North  Wind,  a  company 
based  in  Ottawa  and  in  Framingham, 
Mass.,  is  digitizing  the  entire  archives  of 
the  200-year-old  New  York  Post  and  has 
teamed  up  with  a  company  called  micro- 
CreditCard  to  effect  online  payment. 

Become  an  Internet  service 
A  Vr  provider.  Sacbee.com  asks:  “Has 
your  Internet  service  provider  been  around 
143  years?”  The  answer,  of  course,  is,  duh, 
no.  But  that’s  how  long  The  Sacramento 
Bee  has  been  publishing.  AccessBee,  the 


paper’s  ISP  wing,  has  been  around  about 
a  year,  with  around  1,700  subscribers, 
according  to  Frattura,  the  paper’s  new- 
media  manager.  “It’s  a  profitable  little 
business,”  he  reports. 

Other  newspapers  have  gone  the  ISP 
route:  The  News  Cf  Observer,  for  example, 
operated  an  ISP  in  Raleigh  for  a  short 
time  the  early  1990s.  But  the  hardware 
and  technical  backup  necessary  to 
maintain  an  ISP  were  distractingly 
expensive.  AccessBee  avoids  the  overhead 
and  headaches  by  being  a  virtual  ISP. 
“That  means  that  all  of  the  tech  back-end 
is  handled  by  another  company,”  says 
Frattura.  “We’re  just  the  brand  and 
marketing  piece  of  the  puzzle.” 


“Given  how  the  Internet  grew,  it  was 
not  unreasonable  that  media  companies 
put  their  content  up  for  free,”  Tribune’s 
Hiller  says.  “In  hindsight,  you  wish  they 
had  not,  because  everybody  made  a 
misjudgment  in  teaching  people  that  all 
this  great  content  was  free.” 

So  what  is  Tribune  doing  with  its 
online  media?  “We’re  actively  considering 
options  there,”  Hiller  says.  “We  don’t  want 
to  be  part  of  some  herd  mentality,  where 
everyone  goes  for  the  paid-content  model. 
We’re  going  to  take  a  steely-eyed  look  at 
what  works  best  for  consumers  and 
advertisers,  which  means  we  will  probably 
segment  what  we  do.  Whether  it’s  news¬ 
paper  content  or  premium  content  created 
specially  for  our  customers. ...  Well  spend 
the  next  several  months  looking  at  it 
thoughtfully  but  aggressively ...  and  we’ll 
make  a  decision  that  can  be  implemented 
sometime  next  year.”  i 


Feeling  their  way  in  Minnesota:  A  few  dozen 
readers  from  afar  signed  up  for  the  online 
Post-Bulletin  in  Rochester,  Minn.,  during 
its  first  two  weeks  of  paid  subscriptions. 


ascriptions. 


Welcome  to  the  Post-Bulletin  OnHne 
Subscription  Page 


Post-Butlettn  OnHne  will  soon  require 
print  sUbsolptlon 


Digital  Collections 

Your  search  is  over 

GHTI  I  151  Wrst  lourth  Stmt  |  Saitr  ?0I  |  (IrKinMti.  OH  CiVil 
800-60I-3//I  I  www.pti.coin 


www.editorandpubllsher.com 


MAY  21,  2001  EDITOR*  PUBLISHER  15 


5 


other  Inserts 


16  EDITOR& PUBLISHER  MAY  21,  2001 


www.editorandpublisher.com 


Newspaper  retail  ads 
sank  11%,  national 
fell  8%,  inserts 
dropped  6%,  and  classifieds 


declined  3%  in  March,  com¬ 
pared  with  the  same  month  a 
year  earlier,  according  to  ad 
linage  totals  in  the  exclusive 


££^/’/Competitive  Media 
Reporting  monthly  indices. 

In  year-to-date  totals,  all 
four  category  indices  are 


running  behind,  with  retail 
down  16%,  national  down 
6%,  classified  down  5%,  and 
inserts  down  4%. 


THE  MARCH  E&P/CM  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


'  1  Y 

i  1 
i  1 

_ 

_ 

— 

.  _ 

i  1 

_____ 

JAN 

FEB 

MAR 

APR 

MAY  JUN  JUL  AUG 

SEP 

OCT 

NOV 

DEC 

JAN  FEB  MAR  APR  MAY  JUN 


NATIONAL  CATEGORIES 

YTO 

MAR 

Airlines 

-6% 

-9% 

Auto  Dealer  Associations  { 

30% 

j  37% 

Bankv'Credit  Cards 

-21% 

:  -29% 

Computers  A  Software  i 

29% 

i  46% 

Corporate/Office/Other 

75% 

^  85% 

Factory  Automotive  1 

0% 

i  -31% 

Food  &  Household 

-34% 

:  -31% 

Govemment/Political  1 

-26% 

i  -48% 

Hotels  &  Resorts 

-7% 

;  6% 

Insurance  j 

-35% 

i  -40% 

Investments 

-36% 

'  -41% 

Mail  Order  ! 

-36% 

i  -27% 

Motion  Pictures 

-19% 

:  -24% 

Travel  A  Tourism 

-15% 

i  -9% 

Utilities  A  Communications 

11% 

;  16% 

National  ROP  Index 
YTD  -6%,  MAR  -8% 

National  ROP  ad  linage  in 
the  Corporate/Office/Other, 
Computers  &  Software,  and  Auto 
Dealer  Associations  categories 
showed  strong  gains  in  March, 
compared  with  the  same  month 
a  year  ago.  However,  the  Govem- 
menVPolitical,  Investments,  and 
Insurance  categories  dropped 
dramatically  for  the  month. 
Overall,  the  National  ROP  Index 
declined  considerably  for  March 
and  was  soft  for  the  first  quarter. 


RETAIL  CATEGORIES 

iYTO 

MAR 

Apparel  A  Accessory  Stores  -13% 

-9% 

i-18%  1 

-17% 

Books  A  Stationery  Stores  -11% 

2% 

Bujkfing  Matariats 

i  -2^  i 

3% 

Computer  Stores 

-56% 

-59% 

Consumer  Electronics 

;-29%  i 

-26% 

Department  Stores 

-5%  : 

-1% 

D&count  Stores 

Drug  Stores 

;  -40% 

31% 

Food  ^oros  iSi 

-34% 

Furniture  A  Ttccessories 

-5% 

6% 

Jewekyaafe* 

i  -8%  ^ 

-4% 

Office  Supply  Stares 

-41%  ^ 

-32% 

SpsHeg  Goods  Stores 

I  -1%  I 

6% 

JUL  AUG  SEP  OCT  NOV  DEC 

96.U  107.05  114.97  11451  145.72  173.67 

Retail  ROP  Index 
YTD  -16%,  MAR  -11% 

Overall,  Retail  ROP  Index  ad 
linage  was  sharply  lower  in 
March,  compared  with  the  same 
month  last  year,  and  even  lower 
for  the  year  to  date.  The  Food 
Stores,  Office  Supply  Stores,  and 
Consumer  Electronics  categories 
all  sank  significantly  for  the 
month.  Also,  the  Computer 
Stores  category,  which  showed 
such  strong  volume  gains  last 
year,  declined  drastically  in 
March. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 
YTD -4%,  MAR -6% 

Preprinted  Insert  Index  ad  volume  in  the 
Department  Stores,  Computer  Stores, 
Food  Stores,  and  Furniture  &  Accessories 
categories  sank  for  March,  compared  with 
the  same  month  a  year  ago.  However,  the 
Consumer  Electronics  and  Sporting  Goods 
Stores  categories  rose  sharply  for  the 
month.  Overall,  the  index's  advertising 
volume  decreased  in  March  and  was  weak 


INSERT  CATEGORIES  I  YTD  I  MAR 


Building  Materials  4%  -8% 

Consumer  Electronics  :  26%  26% 

Discount  Stores  -9%  -6% 

Food  &  Household  (CMO)  -6%  -6% 

Furniture  &  Accessories  -6%  -11% 


J  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  for  fo*  first  quarter 

I20W11IXIOO  100.47  11176  134.55  119.05  11405  106  08  11803  11131  14082  182.87  178.01  ^ 

1  2001  9023  10299  10435 


^  0%  ;  0% 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 

1 -'I . f — t" “ t — t"' t“" I . t"‘ i -  Index  YTD  -5%,  MAR  -3% 

The  Real  Estate  and  Automotive  cate- 
gofics Ml  thc  Display  ClassIfied  ROP 

jfll  Index  showed  slight  voluiTte  increases  for 

March,  year  over  year.  Recruitment  linage, 

HB  strong  in  2000,  continued  its  dramatic 

decline.  Overall,  the  index  was  down  for 

JAN  FEB  MAR  APR  M.\Y  JUN  JUL  AUG  SEP  OCT  NOV  DEC  k-th  March  and  the  first  nuarter 

K)  laO  OO  92.60  98.57  1K.71  97.34  9849  103.74  94.75  103.73  104.76  88  95  84.24  "3103  anO  the  WSt  quarter. 

-  19.43  88  75  9530 


CLASSIFIED  CATEGORiESi 

YTD  i 

MAR 

Automotive 

-1%  , 

4% 

Education  | 

-10%  i 

•15% 

Other  Display  Classified 

-16%  j 

-11% 

Real  Estate 

5%  I 

11% 

Recruitment 

-27%  i 

-37% 

The  Kurt  Schork  Memorial  Fund 

. . .  honoring  the  courage  of  international  journalists 


A 


Kurt  Schork  was  on  assignment  for 
Reuters  when  he  was  killed  in  an 
ambush  in  Sierra  Leone  on  May  24, 
2000.  A  freelancer  for  most  of  his 
career,  Schork  was  considered  a 
beacon  who  shone  through  the  often 
impenetrable  muddle  of  wartime 
rhetoric,  in  areas  of  conflict  such  as 
northern  Iraq,  Afghanistan,  Bosnia, 
Chechnya,  East  Timor,  Kosovo,  and 
finally.  Sierra  Leone.  Kurt  inspired 
others  to  look  beyond  the  story  to 
see  the  people  behind  the  headlines. 


e 


Kurt’s  own  inspiring  story  of  his  life,  career,  and  impact  is  the  legacy  he  leaves  to  journalists.  The  Schork  family,  with  the  help 
of  Reuters,  created  the  Kurt  Schork  Memorial  Fund  (KSMF)  to  honor  Schork  by  recognizing  and  rewarding  journalists  dedicated 
to  the  same  international  journalistic  standards  Kurt  valued.  The  Fund  will  award  two  $10,000  annual  prizes  to  support  freelance 
and  local  journalists  working  overseas. 


The  Kurt  Schork  Memorial  Fund  is  building  an  endowment  to  ensure  that  the  Kurt  Schork  Memorial  Prizes  will  be  awarded  for 
years  to  come.  With  the  help  of  committed  individuals,  foundations  and  corporations,  an  international  fundraising  campaign  is 
underway  to  raise  the  initial  $2  million  needed  to  support  the  annual  awards  and  general  administration  of  the  Fund.  The  first 
annual  Kurt  Schork  Memorial  Prize  recipients  will  be  honored  in  2002. 


The  Kurt  Schork  Memorial  Fund  is  being  established  as  a  501(c)3  non-profit  organization. 

For  more  information  on  how  to  become  a  charter  member,  please  contact  us  at  202-354-5812,  fax  at  202-898-8448 
or  by  email  at  KSMFl^juno.com.  Also  visit  our  website  at  www.ksmfuncLoi^. 


The  Kurt  Schork  Memorial  Fund  ■  1333  H  St.  NW,  Suite  410  *  Washington,  DC  20005 


Photos  and  design  courtesy  of  Reuters. 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


-ANNOUNCEMENTS- 

-EQUIPMENTS  SUPPLIES- 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

MAILROOM 

WEEKLY-  MONTHLY  •  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS" 

Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (732)  355-1311 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It's  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


I.cadcr  in  Sale 
of  Community  K.  W 
Newspapers  ] 

C  heck  ttur  references 

(214)  265-93<M> 

Kickenbachcr  Media 

^>73  I  I>esc:t»  Dr..  Dal  la 
f>73  1  Dcsco  Dr..  Dallas.  I  X  7.S225 
w  wNv.rickcnbachcrmcdia  .coni 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers' 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPERS  FOR  SALE 


FOR  SALE:  37%  minority  share  in  The  Gal¬ 
lup  Independent.  No  brokers  or  intermediar- 
I  ies.  Contact:  Jack  Zollinger  at: 

!  (305)  6614587  or 

I  1514  Urbino  Ave.,  Coral  Gables,  FL  33146 

SMALL  TEXAS  GROUP  with  modern 
central  plant;  thriving  ideally  located; 
i  choice  country  living  handy  to  urban  diver- 
I  sions.  Good  terms.  $2-t-  million.  Serious 
'  inquires  to: 

Box  2157,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


I  LOCAL  MONTHLY  NEWSPAPER  For  Sale! 
Est.  14  years  in  SF  Bay  Area  $150K  Call: 
Jeff  Sacher  (707)  888497 

SIX  YEAR-OLD  monthly  newsjournal  for 
sale  in  2nd  fastest  growing  city  in  US. 
Needs  to  go  weekly.  LareDOS. 

Webpage  LareDOS.net 
Meg  Guerra  (956)  791-9950;  740-0294 

MAJOR  CITY  MAGAZINE.  Slick,  4-color, 
profitable.  $225K.  Also  county  seat  week- 
i  lies,  others.  Free  list.  Bill  Berger,  ATN, 

I  1801  Exposition,  Austin,  TX  78703-2833 
I  (512)476-3950 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  FOR  SALE 


REGIONAL  COASTAL  MAGAZINE  for  sale 
in  Southeastern,  MA.  Well  established, 
slick,  4-coior,  profitable.  $500K  gross. 

Editor  &  Publisher,  Box  2115 
770  Broadway  7th  FI 
New  York,  NY  10003 


SPECIAL  SECTIONS 


ONLINE.  IN  PRINT.  No  Hassle. 

New  Revenue.  Right  now!  (866)  626-6836 
contentthatworks.com 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


TOSHIBA  COLOR  COPIER 

Feeder,  sorter,  low  usage,  30K  new.  Will 
sacrifice.  Lee  @  (619)  308-0088 

ncd@worldnet.att.net 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  WalL..We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


2  UNIT  NEWS  KING  PRESS  Complete 
with  Color  King  Folder  -  Cross  Perf.  20HP 
Drive  2-  Roll  Stands  many  spare  parts-  Roll¬ 
er  etc.  Clean  &  in  good  mechanical  condi¬ 
tion  $17,500  call  -  (905)  625-2489 


USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraiaals  eat. 1923 
Over  2000  papers  aold 


cribb.com 

Confidential  •  Convenient  | 
24  hours  a  day,  7  days  a  weak  | 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Crfbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
Jcribb®crlbb.com 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffak^  WY,  82834 
jhicks@cribb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341(15 
tkaravakis@crlbb.com 


For  a  listing  of  publications  for  sale,  go  to  www.crlbb.com 


Cl  EDITORS!  PUBLISHER  CLASSIFIEDS  MAY  21.  2001 


www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  (646) 654-5312 

MMACMAHON@EDITORANDPUBLISHER.COM  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


PRESSES 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  5-unit  22  3/4”  HARRIS  1660  with  double 
2:1  folder,  MEG’s. 

•  16-unit  GOSS  URBANITE  (U-1435)  with 
two  folders,  4-150HP  drives,  8  sets  of 
stacked  units  - 1991/99. 

•  GOSS  URBANITE  tri-color  unit 
with  10-side  color  deck  (U-797). 

•  COMMUNITY  presslines  and  add-on 
equipment. 

•  7-unit  HARRIS  VI 5A  -  JF7  with  upper 
former,  50  HP  drive. 

•  Two  5-unit  NEWS  KING  presses  -  one  with 
KJ4  &  30HP  drive  and  one  with  a  KJ6  & 
20HP  drive. 

•  HARRIS  VI 5D  units,  folders;  NEWS  KING, 
units  &  folders. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)492-9050*  Fax  (913) 
492-6217 

www.inlandnews.com 

INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marfcetingplusinc.com 

100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops,Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19-692-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 


JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

www.editorandpublisher.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


READERSHIP  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service.  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database 
Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470ext.  109 
for  a  confidential  consolation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  driver!!  See  it  at 
www.abelson.com/publishing.htm 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


GROW  YOUR  READERSHIP 

Invest  In  Your  Future  Today 


^The  ClarionGroup  provides  the  first  and 
only  comprehensive  readership  building 
solution  based  on  the  eight  elements  of  the 
2001  NAA/ASNE/RI  IMPACT  Study. 
Solutions  tailored  to  your  market,  your 
readers  Our  group  provides  25  years 
newspaper  Marketing,  Management, 
Technology  experience  plus  30  years 
Branding,  Marketing,  Advertising  services 
^cross  several  industries. 


Offices  in  St.  Louis,  MO 
Atlanta.  GA;  McLean,  VA 

1-800-731-3668 

clarion@tetranet.net 


-HELP  WANTED- 


_ ACADEMIC _ 

STUDENT  MEDIA  ADVISOR 
Division  of  Campus  Life 
Emory  University 

The  Advisor  to  Student  Media  assists  the  di¬ 
vision  and  student  media  in  the  strategic 
planning  and  implementation  of  student  me¬ 
dia  programs,  and  advises  student  writers, 
designers,  photographers,  producers,  busi¬ 
ness  workers,  editors.  DJ’s  and  other  stu¬ 
dent  media  leaders  on  concept,  staff  organ¬ 
ization  and  recruitment,  bids  and  specifica¬ 
tions,  writing/filming,  design/production 
and  editing.  Makes  recommendations  on 
computer  related  needs,  serves  as  a  bridge 
between  student  media  and  division/univer¬ 
sity  departments.  Conducts  training  ses¬ 
sions  as  appropriate.  Supervises  General 
Manager  of  student  newspaper  and  Student 
Media  Net  Technician, 

Master’s  degree  in  Communications,  Jour¬ 
nalism  or  related  field  is  preferred;  three  to 
five  years  related  work  experience  in  broad¬ 
casting  or  print  publication  helpful.  Previous 
experience  advising  students  in  print  or 
broadcast  media  necessary.  Occasional 
evening  and  weekend  hours  are  required. 
Schedule  flexible. 

Review  of  applications  will  begin  immediate¬ 
ly  and  continue  until  the  position  Is  filled. 
Please  submit  a  letter  of  application,  re¬ 
sume  and  three  references  to: 

Student  Media  Search  Committee 
Emory  University 

P.O.  Drawer  C,  Atlanta,  GA  30322 
AA/EOE 


TBLISIIER 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


-HELP  WANTED- 


ACADEMIC 


UTA 

H250  -  ASSISTANT  DIRECTOR 
STUDENT  PUBLICATIONS/ 
SHORTHORN  ADVISOR 
$32,000  -F  Annually 
11a.m.  -  8  p.m.  Monday  -  Friday 
B.A.  degree  in  journalism,  communications 
or  equivalent  field.  Two  years  professional 
journalism  experience,  preferably  on  a  daily 
newspaper;  computer  expertise  in  writing, 
editing,  production  and  design  system. 
Must  provide  application  materials,  the  ap¬ 
plication  materials  should  include  letter, 
resume  and  professional  work  samples.  Ex¬ 
perience  in  student  publications  at  the  uni¬ 
versity  level  preferred.  Must  have  strong 
oral/written  communication  skills.  KnowF 
edge  of  press  law  and  journalism  needed. 
Strong  conflict  resolution  and  management 
skills  needed.  Transcript  required  upon  job 
offer.  Resume  and  cover  letter  with  three 
letters  of  reference  to: 

Office  of  Human  Resources 
1225  W  Mitchell  Street,  Suite  212 
Arlington,  TX  76019 
UTA  is  an  EO/AA  employer 


ADMINISTRATIV'E 


GENERAL  MANAGER 

Our  family-owned  group  operates  with  a 
sense  of  urgency  each  and  every  day.  If 
you’ve  got  the  experience  and  track  record 
we  may  have  the  right  compen¬ 
sation/benefit/relocation  package  and  fit 
for  you  with  an  opportunity  to  manage  two 
paid  weekly  newspapers  and  companion 
shopper  in  a  competitive  and  beautiful  upper 
Midwest  location.  Letter  telling  us  what 
you’re  worth  and  resume,  in  confidence, 
will  receive  acknowledgement  if  not  an  in¬ 
terview.  If  you  can  sell  us  on  you,  we  can 
darn  sure  sell  you  on  us.  Reply  to: 

Box  2161,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competF 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  Rau,  chairman,  Reflector-Herald,  Inc. 
17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 


ADVERTISING 


ASSISTANT 

CLASSIFIED  ADVERTISING  MANAGER 
3-5  years  sales  management  experience. 
Very  competitive  market  environment  in  ma¬ 
jor  Metro  area.  Benefits  package,  salary  to 
$75K,  plus  bonus  and  commission.  Send 
qualifications  and  salary  requirements  to: 

Box  2154,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


MAY  21,  2001  EDITOR*  PUBLISHER  CLASSIFIEDS  C2 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  foo;: (646) 654-5312 


MMACMAHON@EDITORANDPUBLISHER.COM 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


ONLINE  SALES  DIRECTORS 
Hiring  sales  pros  to  cover  the  West  Coast 
and  the  Southeast  regions.  Successful  can¬ 
didates  will  have  newspaper  sales  manage¬ 
ment  experience,  be  very  aggressive,  have 
successful  sales  history  and  a  strong  entre¬ 
preneurial  motivation.  Call  on  newspapers 
and  sell  profitable  online  services  that  cre¬ 
ate  new  revenues  for  newspapers.  Internet 
savvy  OK  but  not  mandatory.  Salary  plus 
high  commissions  and  possible  equity  for 
right  candidate.  Write  or  E-mail: 

Al  Corey,  President,  Print2web 
2600  9th  Street  North,  Suite  500 
St.  Petersburg,  EL  33704 
acorey@printwebcorp.com 

ADVERTISING  DIRECTOR 
Are  you  a  sales  leader?  Coast  Weekly, 
Monterey's  County’s  alternative  newspaper 
and  recipient  of  over  40  editorial  and  adver¬ 
tising  awards  is  looking  for  a  display  Ad  Di¬ 
rector.  The  position  entails  all  aspects  of 
sales  management.  A  strong  track  record 
in  print  advertising  and  or  sales  manage¬ 
ment.  Coast  Weekly  is  the  largest  circula¬ 
tion  newspaper  in  a  culturally  and  geo¬ 
graphically  attractive  area.  This  is  an  oppor¬ 
tunity  to  join  a  dynamic  company  in  growing 
community.Great  benefits.  Cover  let- 
ter,resume  to:  Erik  Cushman,  Coast  Weekly, 
668  Williams  Ave.,  Seaside,  CA  93955 
or  email:erik@coastweekly.com. 

LOCAL  SALES  SUPERVISOR 


ADVERTISING 


ADVERTISING  MANAGER  | 

Progressive  Northwestern  Michigan  daily  j 
newspaper  with  shoppers  and  niche  publi-  | 
cations  is  looking  for  a  dynamic  sales  man-  I 
ager  to  motivate  a  team  of  Advertising  Rep- 
t  resentatives  and  support  staff.  The  right 
candidate  must  have  prior  newspaper  expe- 
:  rience  with  a  proven  record  of  success  in 
;  sales  and  management.  We  offer  competi-  j 
'  five  salary  of  $45,000  plus  bonus/  com-  j 
'  mission  plan  and  benefits.  Send  resume  and 
,  cover  letter  to: 

I  Box  2108,  Editor  &  Publisher 

1  770  Broadway,  7th  EL,  NY,  NY  10003 


I  (1)  RETAIL  ADVERTISING  MANAGER  & 

!  (1)  CLASSIFIED  ADVERTISING  MANAGER 

\  Immediate  Openings 

I  Stock  Options,  401{k) 

Lucrative  Salary 
Health  Benefits 
Vacation  &  More! 

i  Aggressive,  results-oriented  Retail  and  Clas- 
1  sified  Advertising  sales  professionals 
j  wanted  for  southeastern  Pennsylvania  daily 
paper.  If  you  are  looking  to  advance  your 
career  with  one  of  the  area's  largest  Subur- 
i  ban  Philadelphia  Newspaper  groups,  then 
I  DON'T  DELAY  Send  your  resume  today: 

!  Advertising  Director 

i  The  Times  Herald 

I  410  Markley  Street 

i  Norristown,  PA  19401 

Or  Fax  to:  (610)  272-9515 


CIRCULATION 


CIRCULATION  ACQUISITION  AND 

RETENTION  MANAGER  j 

The  Press  of  Atlantic  City  | 

a  Southern  NJ  Newspaper  I 

Responsibilities  involve  planning,  directing  | 
and  monitoring  new  subscriber  sales  and  | 
retention  programs  to  increase  home  | 
delivery. 

Manages  and  oversees  telephone,  crew, 
and  kiosk  contractors.  Formulates  and  im¬ 
plements  all  circulation  sales  alliances,  and 
retention  field  sales  programs.  Revenue  , 
and  expense  controlling  and  forecasting  i 
responsibilities  as  well  as  handling  person-  i 
nel  functions.  ! 

A  college  degree  and  a  minimum  of  four  | 
years  related  experience.  A  working  knowl-  j 
edge  of  word  processing  and  spreadsheet  j 
programs  necessary.  The  individual  must  ' 
be  familiar  with  all  telemarketing  govern¬ 
mental  regulations  along  with  knowledgea¬ 
ble  innovative  circulation  acquisition  and  re¬ 
tention  strategies.  Send  resumes  to: 

Human  Resources  Department 
South  Jersey  Publishing  Company 
1000  W.  Washington  Avenue 
Pleasantville,  NJ  08232 

CIRCULATION  MANAGER  -  Immediate  open-  j 
ing  for  circulation  manager  (circulation  [ 
5,000  daily)  at  Manistee  News  Advocate,  ! 
located  in  resort  community  of  Manistee  on  I 
Lake  Michigan.  Ideal  candidate:  1  or  more  : 
years  of  prior  circulation/newspaper  experi¬ 
ence,  professional,  enthusiastic  and  the 
ability  to  work  well  independently.  The  posi-  i 
tion  offers  competitive  salary  with  benefits.  ! 
Send  letter  of  application,  resume,  salary 
requirements: 

The  Pioneer  Group 
Cheryl  Rosen,  Human  Resources 
502  N.  State  Street,  Big  Rapids,  Ml  49307 
Or  E-mail:  crosen@pioneergroup.net 
by  June  10,  2001 

CIRCULATION 
FORMER  ABC  AUDITOR 
The  New  York  Post  is  seeking  a  former 
ABC  Auditor  to  conduct  a  thorough  review 
of  the  circulation  practices  of  a  competitive 
tabloid  in  the  New  York  Market. 

Attractive  salary/bonus  compensation  pack-  ^ 
age  for  the  right  individual. 

Please  send  resume  to: 

John  Amann  I 

c/o  The  New  York  Post 
1211  Avenue  of  the  Americas  I 

NewYork,  NY  10036  i 

E-mail:  jamann@nypost.com 
Or  Fax:  (212)  930-8128  ! 


'  HOME  DELIVERY  MANAGER  i 

The  Lincoln  Journal  Star,  a  property  of  Lee  I 
Enterprises,  is  seeking  an  experienced  j 
Home  Delivery  Manager.  This  position  is  re-  I 
sponsible  for  all  home  delivery  inside  Lin-  i 
coin,  as  well  as  our  EMC  product.  Candidate  { 
must  have  the  ability  to  manage  and  | 
direct  both  district  managers  and  contract-  ! 
ed  carriers  toward  achieving  both  sales  and  | 
service  goals.  Candidate  should  have  excel-  i 
lent  written  and  oral  communication  skills, 
at  least  3  years  circulation  management  ex-  J 
perience,  and  basic  accounting  and  com-  ; 
puter  skills.  We  offer  a  competitive  salary  [ 
and  an  excellent  benefits  package.  Please  j 
send  resume  to:  Lincoln  Journal  Star,  Attn:  I 
Human  Resources,  926  P  Street,  Lincoln,  i 
NE  68508. 


CIRCULATION 


CIRCUUTION  DIRECTOR 
Zone  2  AM  community  newspaper  is  looking 
for  a  customer-focused  circulator  with 
the  demonstrated  ability  to  develop  and  im¬ 
plement  successful  strategies  to  contribute 
to  our  circulation  growth.  We'd  like  to  hear 
from  you  if  you  are  a  hands-on  manager 
and  are  interested  in  taking  your  career  to 
the  next  level.  Interested  candidates  should 
send  their  resume  with  cover  letter  and  sal¬ 
ary  history  to  Box  2156,  Editor  &  Publisher, 
770  Broadway,  7th  FI.,  NY,  NY  10003. 


EDITORIAL 


COPY  EDITOR 

The  Idaho  State  Journal  is  accepting  appli¬ 
cations  for  copy  editor.  We’re  striving  to  be 
the  best  community  daily  in  the  Northwest 
and  require  a  strong  commitment  to  quality 
editing  and  deadline  performance.  Some 
newsroom  experience  preferred;  will  con¬ 
sider  recent  graduates  with  strong  editing 
skills.  Send  cover  letters,  resumes  and 
work  samples  to:  Steve  Miller,  Managing 
Editor,  Idaho  State  Journal,  P.O.  Box  431, 
Pocatello,  ID  83204;  or  to: 

smiller@journalnet.com 

"  SPORTS  EDITOR 

The  Sedalia  Democrat,  a  top-notch  small 
daily  near  Kansas  City,  is  seeking  a  sports 
editor  to  join  our  staff  of  15.  Our  next 
sports  editor  will  produce  a  lively  section 
with  an  emphasis  on  prep  coverage  and  ar¬ 
resting  enterprise  work.  Professional  news¬ 
paper  experience  required.  Reply  with  a  let¬ 
ter,  clips  and  references  to:  Oliver  Wiest, 
editor;  P.O.  Box  848;  Sedalia,  MO  65302. 
(800)  892-7856. 

THE  LAS  VE(3AS  SIJN  has  immediate  open¬ 
ings  on  its  news  desk  for  day  shift  copy  ed- 
itors/paginators.  Applicants  should  have 
strong  word  skills  and  a  firm  knowledge  of 
AP  style,  and  should  be  proficient  on  com¬ 
puters.  Layout  and  design  experience  pre¬ 
ferred.  Send  your  cover  letter,  resume  and 
clips  to:  Sal  DeFilippo,  News  editor,  Las 
Vegas  Sun,  2275  Corporate  Circle,  Hender¬ 
son,  NV  89014. 

e-mail:  sal@lasvegassun.com 
or  FAX:  (702)  383-7264 


MANAGING  EDITOR 

The  Merced  Sun-Star,  a  20,000-circ.  7-day 
daily  in  California’s  Central  Valley,  is  search¬ 
ing  for  a  Managing  Editor.  We're  looking  for 
an  energetic  leader  with  superb  coaching 
skills  and  a  proven  track  record  of  managing 
seasoned  veterans  and  young  journalists. 
Exceptional  organizational  and  inspirational 
abilities  (motivating  beat  reporters, 
copy  editors  and  photographers  on  enter¬ 
prise  projects)  are  a  must.  Merced  is  a 
growing  community  that  is  to  be  home  of 
the  University  of  California’s  new  Merced 
campus.  Applicants  should  send  a  cover 
letter,  resume,  five  work  samples  and  salary 
history  to  Joseph  Kieta,  Vice  Pres¬ 
ident/News,  Pacific  Sierra  Publishing,  3033 
North  G  Street,  P.O  Box  739,  Merced,  CA 
95340.  E-mail  to:  kieta@pspub.com. 

CITY  EDITOR 

Are  you  a  creative,  team-building  city  editor 
who  can  write  well,  line  edit,  coach  and  re¬ 
member  details?  If  so,  the  award-winning 
Times  Recorder  wants  you.  Send  resume 
and  clips  to  Editor  Marisa  Porto,  34  S. 
Fourth  Street,  Zanesville,  OH  43701 . 

Or  E-mail:  mporto@nncogannett.com 

www.edltorandpublisher.com 


Live  and  work  in  one  of  the  most  beautiful 
and  historic  cities  on  the  East  Coast! 
Charleston  is  booming,  and  we  are  looking 
tor  a  mid-level  sales  supervisor  to  manage 
a  staff  of  six  to  eight  salespeople.  This  po¬ 
sition  reports  to  the  Local  Sales  Manager.  If 
coaching,  selling,  and  forecasting  are  your 
strengths,  we  need  to  talk.  Please  send 
your  cover  letter  and  resume  to: 

Zach  Payer,  LSM,  The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  294034800 
EOE 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  salesJooking  for  aggressive 
up  and  comers!  Competitive  compensation 
■r  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 


OUTSTANDING  OPPORTUNITY  for  advertis¬ 
ing  person  on  the  move.  We  seek  a  strong 
number  two  person  to  help  oversee  all  ad¬ 
vertising  for  2  daily  newspapers  in  North 
Central  Ohio.  This  candidate  will  have  excel¬ 
lent  people  skills,  strong  background  in 
classified  and  retail  advertising.  Must  be 
flexible  and  willing  to  work  and  help  grow 
our  dailies,  weeklies  and  shopper  publica¬ 
tions.  Send  resume  to  Rhonda  Geer,  adver¬ 
tising  director,  The  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691.  No 
calls,  please. 

C3  EDITORS;  PUBLISHER  CLASS! 


CIRCULATION 


'  CIRCULATION  MANAGER  sought  by  Califor¬ 
nia  daily  to  manage  through  period  of 
strong  circulation  growth.  Need  excellent 
knowledge  of  home  delivery  operations  in 
competitive/non-competitive  markets.  Need  i 
,  commitment  and  leadership  skills.  Skill  to  i 
i  orchestrate  operations  change  and  maintain  \ 
high  level  of  customer  service  is  mandated 
as  well  as  in  depth  knowledge  of  in¬ 
dependent  contractor  legal  issues  and  con¬ 
tract  language.  Will  have  hands  on  respon- 
1  sibility  for  managing  circulation  subscriber, 

I  single  copy  &  integrated  mktg  sales  pro-  | 
1  grams.  Competitive  salary,  compensation  : 
i  pkg.  and  employee  benefits.  Mail  cover  let-  ; 
i  ter,  resume  to:  ! 

Box  2162,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


I  Al  A9KA' 

CIRCULATION  DIRECTOR 
I  Morris  Communications  Corporation  is 
i  seeking  a  strong  manager  with  excellent 
i  marketing  skills  to  serve  8,500  circulation 
{  paper  in  beautiful  Southeast  Alaska.  Position 
i  oversees  6  day  a  week  delivery  and  robust 
j  mailroom  operation.  Excellent  salary, 
I  bonus,  benefits  and  401(k).  Send  resume 
!  and  salary  history  to:  Don  Smith,  Publisher, 
j  Juneau  Empire,  3100  Channel  Dr.,  Juneau, 
i  AK  99801. Or:  dssmith^uneauempire.com. 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

:  The  Ogden  Newspapers  has  openings  at  a 
j  few  of  our  36  daily  newspapers.  We  have 
I  current  openings  in  Circulation,  Editorial, 
I  Advertising,  Production  and  more.  Check 
■  out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 

FIEDS  MAY  21,  2001 
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-HELP  WANTED- 


EDITORIAL 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time  i 
it  takes  to  report  and  write  a  story  is  deter-  ’ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists  , 
who  share  the  same  view.  We  have  immedi-  ' 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to; 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 

COPY  EDITOR/DESIGNER 
The  Salem  (Mass.)  Evening  News  (35,000 
circulation)  has  an  opening  for  a  copy  edi-  ^ 
tor/page  designer  on  its  night  copy  desk. 
Duties  vary  and  include  design  of  Sports 
and  Features  fronts  with  some  A1  work, 
plus  producing  inside  local  news  pages  ' 
using  QuarkXPress.  Must  have  a  love  of 
news  and  a  clean  style  of  page  design  that 
enhances  storytelling.  The  ability  to  use 
Quark  to  put  together  pages  quickly  and 
cleanly  is  essential.  Copy  skills  and  news 
experience  are  important,  too.  Our  empha¬ 
sis  is  on  local  news,  and  we  want  someone 
who  can  help  polish  it  and  present  it  with 
energy  and  accuracy.  The  Evening  News  is  '■ 
an  Ottaway  newspaper,  and  is  located  on 
Boston’s  North  Shore.  Send  resumes  to: 

Salem  Evening  News 
c/o  Dan  Ryan,  Design  Director 
32  Dunham  Road,  Beverly,  MA  01915 
Or  E-mail:  dryan@ecnnews.com 
(no  attachments,  please!) 


COMMUNICATIONS 


EDITORIAL 


CRIMINAL  JUSTICE  REPORTER 
Become  an  integral  part  of  a  two-person 
team  covering  criminal,  civil  and  appellate 
courts  in  the  highly  competitive  South  Flori¬ 
da  media  arena.  The  ideal  candidate  must 
be  aggressive,  with  at  least  five  years  of 
experience  at  a  daily  newspaper.  Breaking 
news  demands  are  heavy  as  is  the  need  to 
develop  innovative  pieces  on  issues,  trends 
and  major  cases.  The  South  Florida 
Sun-Sentinel  also  welcomes  inquiries  about 
other  openings  as  we  always  are  looking 
for  talented  candidates.  Fiercely  competi¬ 
tive  journalists  with  fine-tuned  analytical 
abilities  can  excel  here.  Spanish,  Creole 
and  other  second  language  skills  are  highly 
desired  in  our  diverse  community  but  are 
not  required.  Send  cover  letter,  resume 
and  writing  samples  to: 

Kathy  Pellegrino,  Recruitment  Editor 
The  Sun-Sentinel 
200  E.  Las  Olas  Boulevard 
Fort  Lauderdale,  FL  33301 

COPY  EDITOR/PAGE  DESIGNER  -dual  posi¬ 
tion,  will  assist  editor  and  design  manager 
on  Idaho’s  largest  weekly  newspaper  in 
beautiful  Sun  Valley  resort  community. 
FulLtime  position.  Need  excellent  editing, 
pagination  and  design  skills.  Requires  col¬ 
lege  degree,  three  year’s  copy  editing  ex¬ 
perience,  strong  graphic  arts  skills  and 
Quark  experience.  Web  design  experience 
helpful.  Must  enjoy  mountain  living.  Send  re¬ 
sume,  work  samples  and  references  to  Ken 
Retallic,  editor;  Idaho  Mountain  Express, 
P.O.  Box  1013,  Ketchum,  ID  83340  or 
E-mail:  editor@mtexpress.com. 

COPY  EDITOR 

The  Southern  Illinoisan  is  looking  for  an 
entry-level  copy  editor  with  equally  strong 
skills  in  editing  and  design  to  work  on  its 
fully  paginated  news  desk.  Familiar  with 
Newsmaker,  have  good  news  judgement 
and  meet  deadlines.  To  apply,  send  cover 
letter  and  resume  to: 
angela.holmes@southernillinoisan.com 
Pre-employment  drug  screen  required 
EOE  M/F  www.southernillinoisan.com 


COMMUNICATIONS 


BRIGHAM  YOUNG  UNIVERSITY 

DEPARTMENT  OF  COMMUNICATIONS 


The  Brigham  Young  University  Department  of  Communications  is  seeking  a  General 
Manager  for  the  converged  print/broadcast/online  student  newsroom  journalism  labora¬ 
tory,  NewsNet.  This  position  requires  knowledge  of  media  operations,  including  editori¬ 
al  function,  and  business  and  financial  expertise.  The  person  occupying  this  position 
must  be  able  to  manage  a  $2  million  plus  newsroom  laboratory  with  several  daily  news 
products  supported  primarily  by  advertising  sales.  Fle/she  will  also  be  expected  to 
teach  communications  classes  as  needed,  establish  and  maintain  key  industry  relation¬ 
ships,  and  assist  with  development  for  program  support.  This  position  requires  a  mini¬ 
mum  of  ten  years  experience  in  news  operations.  Preference  will  be  given  to  those  with 
experience  in  newspaper  publishing.  Salary  will  be  commensurate  with  credentials,  quali¬ 
fications  and  experience.  Interested  parties  may  view  the  position  description  on  the  in¬ 
ternet  at  http://comms.byu.edu  or  request  a  position  description  from  Bobeta 
Powell  at  E-509  HFAC,  BYU,  Provo  UT  84602,  or  by  calling  (801)  378-2997. 
The  search  committee  will  begin  review  of  applications  on  25  May  2001. 

Position  will  remain  open  until  it  is  filled. 

Adherence  to  high  standards  of  ethical  conduct  and  to  rules  of  behavior  of  the  spon¬ 
soring  institution,  the  Church  of  Jesus  Christ  of  Latter-day  Saints,  is  required.  Women 
and  minorities  are  encouraged  to  apply.  Brigham  Young  University  is  an  equal  opportu¬ 
nity  employer.  Preference  is  given  to  LDS  applicants. 


www.editorandpublisher.com 


EDITORIAL 


ASSISTANT  SPORTS  EDITOR 
Assistant  sports  editor  opportunity  at  The 
(Raleigh,  N(i)  News  &  Observer,  a  consistent 
APSE  award  winner  covering  the  Atlantic 
Coast  Conference,  an  NHL  franchise, 
and  some  of  the  best  professional  golf  and 
auto  racing  in  the  country.  We  expect 
strong  sports  knowledge,  solid  news  judg¬ 
ment,  top-flight  people  skills  and  the  ability 
to  plan  and  execute  innovative  coverage. 
Minimum  three  years  print  reporting  and 
two  years  supervisory  experience  required. 
Send  resume,  clips,  references  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC27601 

BUSINESS  WRITER 

The  Daily  Gazette,  a  55,000-circulation  in¬ 
dependent  daily  in  New  York’s  Capital  Re¬ 
gion  is  looking  for  a  business  writer.  Appli¬ 
cants  should  have  experience  with  a  daily 
newspaper.  Your  clips  should  demonstrate 
knowledge  of  business  issues  and  an  ability 
to  explain  them  without  reverting  to  jargon. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Extension 
Schenectady,  NY  12308 

BUSINESS  AND  LIFESTYLES  REPORTERS 
The  Waterloo  Courier,  a  50,000  PM  daily 
in  northeast  Iowa,  needs  setf-staners  with  a 
high  curiosity  level  on  our  Business  and 
Lifestyles  beats.  Show  us  your  enterprise. 
Send  resume  and  clips  to  Saul  Shapiro,  Ed¬ 
itor,  Waterloo  Courier,  P.O.  Box  540,  Wa¬ 
terloo,  lA  50701. 

EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 

The  Call,  serving  Northern  Rl  and  Southern 
MA,  is  looking  for  a  managing  editor  to  di¬ 
rect  a  staff  of  25.  This  7  day,  15,000  cir¬ 
culation  newspaper  needs  a  leader  with 
managerial  experience,  pagination  and  de¬ 
sign  skills.  Contact: 

Craig  R.  Graves,  Publisher,  The  Call 
75  Main  Street,  Woonsocket,  Rl  02895 
Or  E-mail:  cgraves@journalregister.com 

SPORTS  EDITOR 

The  Columbus  Dispatch,  located  in  Ohio’s 
largest  city,  is  adding  an  assistant  sports 
editor  to  its  three-member  sports  manage¬ 
ment  team.  This  manager  should  have  a 
production  background  (editing,  layout)  and 
be  willing  to  work  at  night  as  supervisor  of 
the  copy  desk.  The  ability  to  plan  and  exe¬ 
cute  projects  also  is  required.  Preferred 
candidate  would  have  at  least  five  years  of 
copy  desk  experience  and  two  years  of 
management  experience.  Reporting  back¬ 
ground  not  required  but  would  be  wel¬ 
comed.  If  you  want  to  work  for  a  section 
that’s  growing  in  quality  in  a  city  that’s 
growing  in  population,  please  send  your 
resume  to: 

The  Columbus  Dispatch 
Attn;  Kimberly  Barleycorn 
34  South  Third  Street 
Columbus,  OH  43215 
Or  Fax  to:  (614)  461-5533 

ALASKAN  WEEKLY  seeks  experienced  re¬ 
porter.  Earn  $525-600  per  week  plus  relo¬ 
cation  assist.  Fax  or  e-mail  cover  letter,  re¬ 
sume  and  5  clips  to:  (907)  7724871  or 
“publisher"  at:  www.petersburgpilot.com 
Phone:  (907)772-9393 

EDITORIAL 


No  Bureaucrat)  Need  Apply 

New  Times,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
1^5^  memos,  committees,  or  pushing  paper.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
'  .5^5;  good  editors  have  built  Phoenix  New  Times  into 

the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  iVew  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


FINE  ARTS  WRITER 

Join  the  largest  newspaper  in  the  state  of 
Alabama.  The  Birmingham  News  seeks  a 
writer  to  review  classical  music  and  cover 
fine  arts  in  metropolitan  Birmingham.  This 
writer's  beat  will  include  the  Alabama  Sym¬ 
phony  Orchestra,  several  performing-arts 
senes  (including  one  of  the  most  highly  ac¬ 
claimed  performing  arts  centers  in  the 
Southeast),  and  our  world-class  Museum  of 
Art.  The  successful  candidate  will  have  ac¬ 
ademic  and  professional  credentials  for  mu¬ 
sic  criticism  and  possess  the  ability  to  write 
quickly,  cogently  and  accurately  under 
deadline  pressures.  The  city  of  Birmingham 
has  become  a  hub  for  financial  centers,  a 
world  leader  in  medical  research  and  treat¬ 
ment,  as  well  as  a  leader  in  higher-learning 
academics,  with  UAB,  Birmingham-Southern 
and  Samford  University  less  than  ten  min¬ 
utes  from  downtown.  Location  is  great 
since  our  city  is  only  four  hours  from  the 
beach  and  three  hours  from  the  mountains. 
Birmingham  is  very  family  friendly,  and  great 
school  systems  are  available.  The  Birming¬ 
ham  News  (160,000  daily,  190,000  Sun¬ 
day)  is  an  equal-opportunity  employer.  Send 
a  cover  letter,  resume,  and  clippings  to: 

Alec  Harvey 

LifeStyle/Entertainment  Editor 
The  Birmingham  News 
P.O.  Box  2553,  Birmingham,  AL  35202 

DIRECTOR,  MAGAZINE  DIVISION 
Santa  Barbara,  CA-based  magazine  publish¬ 
er  seeks  strong, experienced,  self-mo¬ 
tivated,  organized  journalist  with  a  strong 
management  background  for  the  position 
of  Director,  Magazine  Division.  Primary 
areas  of  responsibility  are;  editorial,  circula¬ 
tion,  research,  and  production.  Ability  to 
manage  complex  processes  and  multiple 
priorities  and  keep  management  team  fo¬ 
cused  on  common  goals.  Ideal  candidate 
will  have  minimum  10  years’  experience  as 
an  executive  in  publishing  arena  with  a 
proven  track  record.  Send  resume  with 
cover  letter  and  salary  expecations  to: 

hr@hbinc.com 

cop7editor 

The  Cape  Cod  Times,  a  50,000-circulation 
daily  newspaper  in  Hyannis,  Mass.,  needs 
an  intelligent  and  aggressive  editor  for  its 
night  desk  operation.  Prior  newspaper  ex¬ 
perience  is  critical.  The  ideal  candidate  will 
have  experience  in  wire  editing  and  page 
layout  also.  Mail  materials  to  Craig  Scott, 
night  editor.  Cape  Cod  Times,  319  Main 
Street,  Hyannis,  MA  02601.  E-mailed  letters 
and  resumes  accepted  at: 

cscott@capecodonline.com 

COPY  EDITOR 

The  Fresno  Bee,  Central  California’s  leading 
nc'-'^oaper,  seeks  a  features  copy  editor. 
Solid  editing  skills,  attention  to  detail  and 
proven  layout  and  design  talents  required. 
We’re  a  versatile  four-person  desk  that 
needs  someone  who  can  multitask  as  we 
put  out  nine  high-quality  sections  a  week. 
The  |ob  requires  a  knowledge  of  entertain¬ 
ment  and  lifestyle  news  and  trends.  Creativ¬ 
ity,  organizational  finesse  and  a  sense  of 
humor  are  usts.  Contact  Melissa  Schukar, 
Assistant  Features  Editor,  The  Fresno  Bee, 
1626  E.  St.,  Fresno,  CA  93786. 

(559)  441-6483 

or  email  at:  mschukar@fresnobee.com 


EDITORIAL 


EDITOR 

Opening  for  team-building  EDITOR  in 
!  newsroom  of  The  New  Jersey  Herald,  a 
strong  local  six-day  daily  in  suburban/rural 
;  northwestern  New  Jersey. 

I  Reporting  to  publisher,  editor  will  lead 
I  newsroom  in  creating  quality  paper  by 
I  maintaining  high  standards  of  journalism 
I  and  inspiring  good  people.  Must  be  focused 
:  on  local  news,  the  bread  and  butter 
of  this  newspaper. 

Editor  will  have  solid  experience  with  man¬ 
agement  background,  administrative/ 
personnel  skills  and  knowledge  of  paginat- 
;  ion.  Excellent  benefit  package:  life/health 
i  coverage;  medical  and  dental  plans; 

!  401  (k),  profit  sharing,  etc. 

;  Send  cover  letter  and  resume  to: 

Kent  Roeder,  General  Manager 
The  New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
E-mail:  kroeder@njherald.com 


:  REGIONAL  REPORTER 

i  One  of  the  top  beats  on  award-winning, 

I  40,000  daily  seeks  self-motivated  reporter 
:  to  cover  Kittitas  County  and  natural  re- 
i  source  issues  in  Central  Washington.  Prov- 
I  en  ability  to  produce  enterprise  stories,  fro- 
I  m  in-depth  projects  to  quick-hit  features,  re- 
■  quired.  Western  U.S.  applicants  with  mini- 
'  mum  two-years’  daily  experience  preferred; 
i  SpanishJanguage  skills  a  plus.  Send  cover 
!  letter,  resume,  list  of  references  and  clips 
I  to  Human  Resources  Department,  Yakima 
Herald-Republic,  P.O.  Box  9668,  Yakima, 

I  WA  98909.  We  are  a  member  of  The  Seat¬ 
tle  Times  group  and  an  equal  opportunity 
employer. 

^  EDITORIAL  WRITER 

'  If  you  value  the  opinions  of  others  but  are 
not  easily  turned  from  your  own,  if  the  inter¬ 
view  remains  as  favored  a  tool  for  your  re¬ 
search  as  a  Web-site  report,  and  if  your  edi¬ 
torial  writing  compels  with  its  logic  and  en¬ 
gages  with  its  passion,  sensitivity  and  wit. 
The  News-Journal,  a  100,000  circulation 
daily  newspaper  in  Daytona  Beach,  FL, 
would  like  to  talk  with  you  about  joining  our 
:  editorial  board.  Send  resume  and  work 
i  samples  to:  David  Wiggins,  editorial  editor, 
i  The  News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

Fax:(386)2581577 

Or  E-mail  to:  david.wiggins@news-jrnl.com 

[  _  _  _ 

'  SPORTS  REPORTER 

]  The  Dickinson  Press,  an  award  winning, 
quality  driven  daily  has  an  immediate  open¬ 
ing  for  a  sports  reporter.  The  Press  is  part 
of  Forum  Communications  and  located  in 
an  outdoorsman’s  paradise.  Please  send 
resume  and  clips  to:  Brian  Alexander,  The 
Dickinson  Press,  P.O.  Box  1367,  Dickinson, 
ND  58601  or  e-mail  to: 

balexander@thedickinsonpress.com 

I  ■ 

i  SPORTS  EDITOR  for  PM  daily  in  beautiful 
I  Finger  Lakes  region  of  NY.  Focus  is  on  high 
I  school  sports,  but  we  also  need  someone 
j  who  can  keep  staff  on  top  of  horse  racing 
!  track  and  coordinate  coverage  with  our 
j  50,000  circulation  group  of  weeklies  that 
j  surround  nearby  Rochester.  Send  resume, 

I  clips  to  Bob  Matson,  executive  editor,  Daily 
'  Messenger,  73  Buffalo  Street,  Canandai-  [ 
gua,  NY  14424. 


EDITORIAL 


MANAGING  EDITOR 

Las  Vegas  Weekly,  Southern  Nevada’s  alter¬ 
native  voice  is  seeking  a  strong  leader  with 
a  proven  track  record  in  managing  staff  and 
developing  editorial  direction.  Successful 
candidate  will  have  strong  editing  ability, 
good  background  in  features,  dining,  film 
and  music  coverage. 

Must  be  fluent  in  Quark  Xpress.  We  offer  a 
competitive  salary  pkg.  with  excellent  bene¬ 
fits.  Interested  candidates  should  submit 
resume,  cover  letter,  clips  and  salary  re¬ 
quirements  to: 

Greenspun  Media  Group 
Attn:  Human  Resources 
2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson,  NV  89014 
Fax:  (702)  9524099 
john.ottone@vegas.com 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review,  an  award 
winning  business  and  legal  daily  in  Miami, 
Fort  Lauderdale  and  West  Palm  Beach,  is 
always  looking  for  writers  with  a  thirst  for 
breaking  news  and  a  flair  for  excellent  writ¬ 
ing.  Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high  stand¬ 
ards  and  compete  in  an  intense  and  exciting 
journalism  market,  please  send  your  resume 
and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  S.E.  Third  Avenue,  Suite  900 
Miami,  FL  33131 

ASSISTANT  CITY  EDITOR 
Award-winning  daily  in  California’s  beautiful 
Sierra  foothills  seeks  an  Assistant  City  Edi¬ 
tor.  Responsibilities  include  editing,  over¬ 
seeing  photo  staff  and  assignments  and  co¬ 
ordinating  features  and  special  editions. 
Strong  editing  skills  and  knowledge  of  AP 
style  needed.  Journalism  or  related  degree 
and  relevant  newspaper  experience  re¬ 
quired.  Photo  experience  a  plus. 

Send  cover  letter,  resume  and  at  least  12 
of  your  best  clips/editing  samples  to:  City 
Editor  Judy  Brill,  The  Union,  464  Sutton 
Way,  Grass  Valley,  CA  95945  or  e-mail  to: 
judybi^eunion.com 


EDITOR 

THE  MILLERTON  NEWS 
Editor/reporter  for  The  Millerton  News,  Mill- 
erton,  NY.  Salary,  benefits,  401(k).  Small 
Country  Paper,  Great  Location.  Contact 
Janet  Manko,  The  Lakeville  Journal  Compa¬ 
ny,  P.O,  Box  1688,  Lakeville,  CT  06039. 

Or  E-mail:  publisher@lakevillejournal.com 


PRESSROOM 


PRESSROOM  MANAGER 
A  Pennsylvania  daily  and  Sunday  newspaper 
and  commercial  printing  operation,  part 
of  a  growing  family  media  company,  is 
seeking  a  qualified  pressman/pressroom 
manager  to  operate  a  new  13-unit,  sin¬ 
gle-width  Dauphin  Graphics  press  and  man¬ 
age  pressroom/personnel  in  its  new  printing 
facility.  Candidate  must  have  previous 
management/supervisory  experience;  be 
able  to  train  existing  and  new  personnel 
and  be  quality  conscious.  Good  benefits. 
Salary  and  bonus  commensurate  with  expe¬ 
rience.  Send  resume,  references  and  salary 
requirements  to: 

James  E.  Towner,  Publisher 

The  Daily  &  Sunday  Review 
116  Main  Street,  Towanda,  PA  18848 

PRESSROOOM  MANAGER 
The  Amarillo  Globe-News,  a  Division  of  Mor¬ 
ris  Communications  Corp.,  is  seeking  an  ex¬ 
perienced  Pressroom  Manager.  The  indi¬ 
vidual  in  this  position  must  have  metro  dou¬ 
ble  width  press  experience.  Will  be  respon¬ 
sible  to  cover  four  10-hour  shifts,  producing 
the  morning  paper.  This  position  reports  to 
the  Pressroom  Superintendent.  Excellent 
mechanical  and  people  skills  required.  We 
offer  a  competitive  salary  with 
full  company  benefits  program,  including 
medical  and  dental  insurance,  paid  vacation, 
holidays  and  sick  leave.  An  excellent 
401(k)  plan  is  available. 

Please  respond  directly  to:  Ed  Chamblin, 
Human  Resources  Director,  Amarillo 
Globe-News,  900  S.  Harrison,  Amarillo,  TX 
79166.  Phone:  (806)  345.3333  Fax:  (806) 
345-3370. 


PRODUCTION/TECH 


PRODUCTION  COORDINATOR 
The  Gaston  Gazette  in  Gastonia,  NC,  the 
New  York  Times’  newest  print  site,  is  cur¬ 
rently  seeking  a  well  organized  person  to 
coordinate  press  and  package  runs  with  all 
departments,  the  New  York  Times,  and 
commercial  print  customers.  This  person 
should  have  four  years  of  college  education, 
or  equivalent  education  and  experience; 
preferably  in  print  production  management. 
This  position  will  also  be  responsible  for 
quality  assurance  for  all  products 
produced  from  this  brand  new  88,000 
square  feet  facility,  complete  with  new  42 
unit  Goss  Magnum  Press.  Send  resume  and 
letter  of  intent  to; 

Human  Resources  Director 
The  Gaston  Gazette 
P.O.  Box  1538,  Gastonia,  NC  28053 
Or  Fax:  (704)  864-0253 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646,654,5302  or 
Michele  MacMahon  at  646,654,5303 

- the  newspaper  industry's - 

- meeting  place. - 


i 
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Phone:  1-888-825-9149 


GlASSiriED  ADVERTISING 


MMACMAHONfcyEDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRODUCTION/TECH 


BARTASH  PRINTING  SEEKS 
VICE  PRESIDENT 
OF  PRODUCTION  OPERATIONS 


Join  Philadelphia’s  largest  cold 
web  printer  and  earn 


$100,000  Annually  Plus 
Performance  Bonus 


Bartash  is  a  7  day,  24  hour  printing  op¬ 
eration  that  seeks  an  experienced  pro¬ 
duction  director  that  knows  all  aspects 
of  the  pre-press,  press  and  post-press 
operations.  The  candidate  must  have  the 
ability  to  commit  to  tight  deadlines,  work 
under  pressure  while  providing  excellent 
print  quality.  The  supervisor  has  the  re¬ 
sponsibility  to  manage  a  production  de¬ 
partment  of  175  employees  and  over¬ 
see  four  press  lines.  Ideal  candidate  will 
have  commercial  printing  experience 
withGoss  and  Tensor  presses,  on-line 
glue  and  trim  books  and  extensive  4-Col¬ 
or.  This  is  a  pivotal  role  that  requires 
planning,  management  skills  and  the  abil¬ 
ity  to  produce  bottom-line  results  by 
streamlining  the  production  process. 
Submit  your  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


From  tlie 

newsrooms 

to  tlie 

PRESSROOMS 

to  tlie 

boardrooms  - 

no  one  covers  tlie 
newspaper  business  like 
Editor  &  Publisher 


visit  oiir  wchsilc  at 
w  w  \v .  e  1 1  i  I  < )  r  a  I  ut  I )  1 1  h  I  i  s  1 1 1*  r .  c  < )  n  1 


www.edltorandpublisher.com 


PUBLIC  RELATIONS 

MANAGING  AHORNEY  FOR 
PUBLIC  EDUCATION/GAY  RIGHTS 
Leading  gay  legal  organization  seeks  attor¬ 
ney  for  non-litigation  job  to  guide  education 
and  outreach.  Job  will  craft  mes¬ 
sage-educational  “track”  of  civil  rights  work. 
Law  degree,  excellent  writing  and  speaking 
skills,  creative  ideas,  and  people  skills 
required. 

Applicants  of  color  encouraged.  Letter,  re¬ 
sume,  writing  sample  to: 

R.  Harlow,  Lambda 
120  Wall  Street,  Suite  1500 
New  York,  NY  10005 
Check  www.lambdalegal.org  for  details 


PRODUCnON/TECH 

THE  GASTON  GAZETTE  recently  contracted 
to  print  the  New  York  Times  national  edition 
for  the  Carolines  and  east  Tennessee  loca¬ 
tions.  We  are  currently  seeking  experienced 
LEAD  or  EXPERIENCED 
PRESS  OPERATORS 

Must  have  at  least  five  years  press  experi¬ 
ence.  Experience  with  GOSS  Community, 
Magnum  or  Multiple  Web  Fed  Presses  pre¬ 
ferred.  Must  be  able  to  lead  a  shift  utilizing 
good  people  skills  as  well  as  mechanical 
ability.  This  will  be  a  multi-print  site  printing 
both  local  and  national  publications. 

For  the  above  position,  please  send  resume 
and  cover  letter  to: 

The  Gaston  Gazette 

P.O.  Box  1538,  Gastonia,  NC  28053-1538 
Attn:  Human  Resources 

PRODUCTION  ASSISTANT  MANAGER 
The  San  Jose  Mercury  News,  a  Knight  Rid- 
der  paper,  is  looking  for  a  Product  Distribu¬ 
tion  Center  Ass’t  Manager  to  oversee  all 
mailroom  operations  and  staff.  You  will  also 
manage  daily  press  and  insert  runs,  handle 
personnel  related  problems  and  the 
scheduling  and  staffing  of  production  runs. 
A  HS  diploma,  minimum  of  5  yrs  experience 
in  a  newspaper  production  environment  and 
extensive  knowledge  of  all  mailroom  equip¬ 
ment  are  required.  Must  be  flexible  with 
work  hours,  have  excellent  written  and  ver¬ 
bal  communication  skills  and  the  ability  to 
adhere  to  daily  production  deadlines.  Com¬ 
prehensive  benefits  package  and  opportuni¬ 
ties  for  career  growth.  E-mail  resume  to: 
jobs@sjmercury.com  or  mail  resume  to: 
HR,  c/o  San  Jose  Mercury  News,  750  Rid- 
der  Park  Dr.,  San  Jose,  CA  95190.  EOE. 


•POSITIONS  WANTED- 


_ EDITORIAL _ 

INCREASE  OVER  50  DEMOGRAPHIC  with 
mature  sophisticated  humorous  look  at 
overwhelming  science,  technology  and  life 
style  changes.  Seasoned  journalist,  http:/- 
/www.  sherryart.com/oldestwoman  -  Reply:- 
columnist@sherryart.com. 

COLUMNIST  will  give  your  paper  a  healthier 
bottom  line.  Watch  your  readership  spike 
with  an  experienced  columnist  who  will 
make  your  metro  section  more  compelling. 
Samples  will  show  a  savvy  voice  with  a  fol¬ 
lowing.  Will  relocate  from  southern  New 
England.  Contact:  Lou  Filardo,  228  Water¬ 
man  Street,  #5,  Providence,  Rl  02906. 

EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opport¬ 
unities/position.  Review  portfolio  and  con¬ 
tact  at:  www.davegranlund.com 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 

http://resume.jupiterx.com 

EXPERIENCED  auto  tester  and  computer 
guru  seeks  contributing  writer’s  position  at 
your  magazine  or  newspaper.  Will  custom 
tailor  to  your  format,  exposure  more  impor¬ 
tant  than  pay.  Also  available  for  other  as¬ 
signments.  Contact: 

Opossum@ix.netcom.com 
4901  Green  River  #63 
Corona,  CA  92880 
(909)  3400631 


Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $ 

9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $ 

7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $ 

6.80 

26  weeks . 

. $  7.50 

26  weeks  . 

. $ 

5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $ 

5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $ 

5.25 

BLIND  BOXES;  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher  com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MK:HELE  MACMAHON  (  employment  -  central  +  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 
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Culture  1 


Culture  Trends 


MIVs 

BUZZWOKTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 

1 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  May  14, 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  1  The  Mummy  Returns  33,741,755  10  118,035,540 

2 

New 

A  Knight’s  Tale 

16,511,391 

3 

16,511,391 

3 

3 

Bridget  Jones’  Diary 

4,458,144 

31 

50,984,229 

nated  as  Buzzworthy,  the  vast 

4 

5 

Along  Came  a  Spider 

3,073,656 

38 

64,192,254 

majority  have  been  certified 
gold  or  platinum. 

5 

2 

Driven 

3,047,384 

17 

26,131,638 

6 

4 

Spy  Kids 

2,664,462 

45 

101,688,272 

Week  of  5/14/01 

7 

6 

Crocodile  Dundee  in  L.A. 

2,157,568 

24 

20,705,597 

8 

7 

Blow 

1,858,462 

38 

47,146,148 

Artist/Group:  Fatboy  Slim 
Song/Video:  "Weapon  of  Choice" 
Album:  Halfway  Between  the 

Gutter  and  the  Stars... 

9 

12 

Memento 

1,216,643 

59 

10,192,320 

10 

15 

The  Tailor  of  Panama 

817,311 

45 

10,518,714 

11 

13 

Kingdom  Come 

766,030 

33 

21,477,170 

1 

j 

First  of  all,  what  a  great  album 
title!  Slim  teams  up  again  with  i 

Spike  Jonze  to  hopefully  re-create 
the  energy  of  his  last  big  hit 

12 

8 

Joe  Dirt 

752,845 

33 

25,790,852 

13 

29 

Chocolat 

750,548 

150 

69,934.220 

14 

10 

Town  &  Country 

655,607 

17 

6,275,248 

15 

9 

The  Forsaken 

627,365 

17 

6,258,942 

“Praise  You”.  Bootsy  Collins  from 

16 

11 

One  Night  at  McCool’s 

606,926 

17 

5,689,784 

P-Funk  lends  some  vocal,  and 
apparently  Christopher  Walken 
dances  in  the  video  -  so  you  can 
see  why  Vanity  Fair  wanted  this 

17 

16 

Enemy  at  the  Gates 

603,267 

59 

49,984,985 

18 

17 

Crouching  Tiger,  Hidden  Dragon 

481,194 

157 

125,460,041 

19 

22 

Traffic 

407,950 

138 

122,558,754 

guy  for  their  post-Oscars  party... 

20 

14 

Freddy  Got  Fingered 

390,034 

24 

13,748,199 

Artist/Group:  Staind 

Song/Video:  "It’s  Been  Awhile" 
Album:  Dysfunction 

21 

19 

Heartbreakers 

336,941 

52 

39,514,044 

22 

23 

0  Brother,  Where  Art  Thou? 

312,291 

143 

43,024,625 

23 

21 

Amores  Peros 

295,012 

45 

3,939,989 

24 

20 

Someone  Like  You 

216,405 

45 

26,714,909 

Formed  back  in  1995,  this  is  the 

25 

18 

Josie  and  the  Pussycats 

208,980 

33 

14,126,075 

band’s  second  record  and  first  ! 

bonafide  hit.  Although  the  band 
is  tied  to  Fred  Durst  in  that  he 
helped  sign  the  band,  thankfully 
their  sound  leans  more  towards 

26 

32 

With  a  Friend  Like  Harry 

199,931 

24 

664,909 

27 

27 

Cast  Away 

186,328 

143 

232,636,184 

28 

25 

Exit  Wounds 

185,182 

59 

50,770,352 

29 

24 

The  Mexican 

172,883 

73 

66,323,945 

Alice  in  Chains  than  Limp  Bizkit. 

30 

26 

The  Brothers 

160,057 

52 

27,105,220 

©2001  MTV 

©2001  The  Hollywood  Reporter 

SYNDICATES 


Several  syndicates  and  wires  lose  some  business,  and  one  exec 
says  sales  to  Web  sites  are  ‘evaporating  like  the  morning  mist’ 

BY  DAVE  ASTOR 

There  are  two  schools  of  thought  about  the 
effect  of  a  weaker  economy  on  syndicates  and  supple¬ 
mental  news  services. 

One  says  they  benefit,  because  savings-conscious 
clients  may  purchase  content  rather  than  pay  local 
staffers  to  create  it.  “A  paper  can  buy  a  syndicated  cartoon  for  $5  a 
week  rather  than  pay  a  staff  cartoonist  $1,000  a  week,”  said  Creators 


SjTidicate  President/CEO  Rick  Newcombe. 

“Newspapers  are  cutting  back.  They  have 
fewer  reporters  on  the  street  and  smaller 
budgets  for  s\Tidicated  features,”  added 
Scripps  Howard  News  Service  Editor/Gen- 
eral  Manager  Peter  Copeland.  So,  he  said, 
clients  are  using  more  stories  and  replacing 
some  indhidually  bought 
columns  with  SHNS  ones. 

The  other  school  says  a 
wejiker  economy  is,  on  bal¬ 
ance,  negative  for  syndicates 
and  supplementals.  That’s  the 
school  in  which  most  execu¬ 
tives,  including  Copeland  and 
Newcombe,  are  enrolled. 

“A  downturn  squeezes 
everybody,”  said  Alan  Shearer,  editorial  di¬ 
rector/general  manager  of  the  Washington 
Post  Writers  Group  (WPWG).  “A  downturn 
reduces  space.”  Some  elients  have  cut  back 
on  feature  sections  and  shrunk  news  holes, 
which  doesn’t  help  content  distributors. 

“There’s  less  real  estate,”  said  Copeland, 
who  noted  that  one  way  SHNS  is  trying  to 
adapt  is  by  introducing  200-word  features 
on  kids,  food,  car  care,  and  home/garden. 

Although  numbers  were  hard  to  come 
by,  most  firms  said  they  aren’t  hurting  too 
badly.  “We’ve  seen  an  increased  number  of 
cancellations  this  year,”  said  Jay  Kennedy, 
editor  in  chief  of  King  Features  Syndicate. 
“It’s  been  relatively  minor  so  far,  but,  like 


everyone  else,  we’re  watching  to  see  how  it 
will  play  out  the  rest  of  the  year.”  He  added 
that  King,  with  the  aid  of  some  popular 
comics,  has  more  2001  sales  than  drops. 

Shearer  —  w'ho  said  about  a  dozen 
papers  “obliterated”  their  feature  budgets  — 
noted  that  WPWG  is  making  new  sales  to 


blunt  the  impact  of  increased  cancellations, 
“but  it  takes  more  effort”  to  close  these 
sales.  He  said  it’s  especially  tough  in  a 
weaker  economy  to  sell  new  features. 

Does  that  mean  fewer  feature  launches? 
Several  said  the  number  of  intros  each  year 
is  based  more  on  the  qualit\'  of  submissions 
than  the  economic  climate. 

New  combe  said  another  reason  for  many 
sales  and  drops  in  a  tough  economy  is  that 
more  papers  e.xperiment  by  pulling  certain 
features  and  buying  others. 

Shearer  feels  that,  overall,  te.xt  features 
have  been  canceled  more  than  comics. 

Some  newspapers  ask  for  temporarv’  rate 
reductions  on  features,  which  has  a  nega¬ 


tive  impact  on  a  syndicate’s  bottom  line. 

Los  Angeles  Times-Washington  Post 
News  Service  President  A1  Leeds,  whose 
firm  has  tw'o  sales  for  eveiy'  drop  in  2001, 
said  one-year  contracts  have  protected 
news  services  from  some  cancellations. 
Leeds  said  that  “the  good  times  had  gone 
on  for  so  long”  that  clients  last  fall  might 
not  have  realized  an  economic  downturn 
was  coming  before  new  contracts  kicked  in 
starting  Jan.  1.  For  svmdicated  features, 
papers  can  cancel  on  30  days’  notice. 

Also,  if  a  paper  wants  to  drop  a  svndicat- 
ed  feature,  there  might  be  only  one  editor 
trying  to  retain  it.  “But  a  new  s  service 
[because  of  its  variety  of  content]  has  a 
constituency  at  a  paper  of  more  than  one 
editor  fighting  to  keep  it,”  said  Leeds. 

Knight  Ridder/Tribune  Information 
Serviees  Editor  Jane  Scholz  said  some 
papers  save  money  by  replacing  a  svudi- 
cated  feature  with  a  similar  feature  from 
the  KRT  package  they’re  already  buving. 

She  added  that  KRT’s  2001  sales,  though 
up  from  last  year,  aren’t  growing  quite  as 
fast  as  expected  because  of  the  economy. 

What  about  sales  to  newspaper  and  non¬ 
newspaper  Web  sites  since  the  dot-com 
crash?  “They're  evaporating  like  the  morn¬ 
ing  mist,”  said  WPWG’s  Shearer.  “It’s  amaz¬ 
ing  how  much  has  disappeared.  It  wasn’t 
much  to  begin  with,  but  it  was  growing.” 

“We  haven’t  seen  much  in  cancellations, 
but  new  sales  to  online  newspapers  have 

dropped  off  dramatically,”  added 
King’s  Kennedy. 

Web  aggregator/distributor 
ScreamingMedia  has  fared  better 
than  many  online  firms  —  for 
reasons  such  as  having  S94  mil¬ 
lion  on  its  balance  sheet  since  go¬ 
ing  public  last  year,  drawing  62% 
of  first-quarter  revenue  from 
large  and  midsize  clients,  and  li¬ 
censing  technologv'  as  well  as  content.  “It’s 
difficult  not  to  be  affected  at  all  by  the  cur¬ 
rent  economic  downturn,  but  Screaming- 
Media  has  successfully  insulated  itself 
against  the  worst  of  iC  said  CEO/Chairman 
Kevin  Clark.  But  another  Web  firm,  iSvndi- 
cate,  recently  cut  much  of  its  staff 

No  other  executive  interviewed  reported 
major  layoffs.  “We’re  at  full  staffT  said  Cop¬ 
ley  News  Service  Editorial  Director  Glenda 
Winders,  by  w  ay  of  example.  Some  staffs 
were  already  lean  because  of  past  layoffs. 

Despite  the  downturn.  Shearer  is  basic¬ 
ally  optimistic.  “The  economy  still  seems 
fairly  strong,”  he  said.  “I  think  the  second 
half  [of 2001]  will  be  better.”  11 


“A  downturn  squeezes 
everybody.  A  downturn 
reduces  space  [for 
svTidicated  features].” 


—  ALAN  SHEARER 

Washington  Post  Writers  Group 
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Bring  readers  to  your  pages  with  SCRABBLE'grams, 
the  only  daily  word  puzzle  brought  to  you  by  the 
National  Scrabble  Association  and  created  by 
three-time  national  Scrabble  champion,  Joe  Edlcy. 

SCRABBLE*grams  keeps  readers  coming  back  to 
your  pages  for  the  popular  challenge  only  the 
real  Scrabble  brand  can  deliver.  Everything  else 
is  just  a  scrimmage. 
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TECHNOLOGY 


To  boost  speed,  control,  color,  and  capacity,  HQP  -  the  world’s 
largest  flexo  site  -  will  convert  entirely  to  shaftless  presses 

BY  JIM  ROSENBERG 

The  world’s  biggest  flexo  print  site  will  grow 
more  over  the  next  five  years,  as  Harmsworth  Quays 
Printing  —  source  of  a  large  part  of  Britain’s  Daily 
Mail  and  Mail  on  Sunday  circulations,  as  well  as  Lon¬ 
don’s  Evening  Standard  and  Metro  —  replaces  five 
Flexo-Courier  presses  with  newer  models  from  Koenig  &  Bauer  AG, 
Wurzburg,  Germany,  in  a  deal  HQP  valued  at  $71  million-plus. 

HQP  already  produces  more  than  2  million  newspaper  copies  a 
day  on  220  printing  couples,  including  two  gearless  drive  sections 

(a  third  is  on  the  way). 

The  latest  investment 
not  only  replaces  older 
technology  but  also  in¬ 
creases  capacity.  When 
operational  in  2006,  the 
two  KBA  press  lines  will 
consist  of  eight  folders, 

64  automatic  reelstands, 
and  320  printing 
couples,  with  an  option 
for  HQP  to  extend  this 
to  352  in  total. 

The  lines  will  be  iden- 
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By  2006,  HOP’S  two  lines  of  shaftless  flexo  presses  will  comprise  320  printing  couples. 


to  replace  the  five  rebuilt  original  Couri¬ 
ers  over  the  next  five  years.  When  the 
just-announced  project  is  completed  in 
the  first  quarter  of  2006,  all  eight  presses 
operating  in  the  Surrey  Docks  plant  will 
use  gearless  and  shaftless  drives.  The  first 
shaftless  Courier  in  and  operating  last 
year  was  run  some  days  at  70,000  copies 
per  hour  most  of  the  time,  according  to 
staffers  {E&P,  Nov.  6,  p.  50). 

According  to  Heusinger,  HQP’s  first 
three  shaftless  Flexo-Courier  presses 
and  the  five  others  it  just  ordered  are 
mechanically  and  electronically  very 
similar,  and  installations  present  no 
special  challenges  with  respect  to 
integrating  controls  through  Honeywell’s 
Printa  System.  The  original  mainshaft 
presses  have  Harland  Simon  controls. 

HQP  Managing  Director  John  Bird 
called  the  investment  “a  vote  of  confidence 
in  the  flexo  process”  that  “ ...  will  further 
enhance  our  products.” 

The  prospect  of  substantial  new  plate- 
hungry  capacity  coming  on  line  over  the 
next  five  years  at  the  test  site  for  the  latest 
version  of  NAPP  Systems’  laser  platesetter 
seems  surely  an  incentive  for  further  de¬ 
velopment  of  the  device.  Bringing  com- 
puter-to-plate  production  to  newspaper 
flexo  (CTP  machines 
already  exist  for 
commercial  flexogra¬ 
phy)  means  pushing 
speed  limits  without 
pushing  up  price 
for  the  ultraviolet 
imager.  Neither 
NAPP  nor  appropri¬ 
ate  HQP  managers 
could  be  reached 
by  deadline  for  a 
progress  report. 

KBA  said  it  will 


tically  configured  but  oppositely 
oriented  —  so  that  operating  sides  face 
each  other  and  folders  are  not  directly 
across  from  one  another.  The  new  KBA 
Flexo-Courier  shaffless  presses  will  have 
oil-free  printing  units,  dedicated  AC 
drives  for  all  cylinders  and  anilox  rolls, 
and  substantial  four-color  capacity. 

Project  Manager  Martin  Hunt  said 
each  of  the  eight  presses  —  four  four-color 
towers  (one  full-color  lead  each)  and  two 
two-high  stacks  (running  one  or  two  webs 
each)  —  will  print  up  to  128  pages,  64 
with  full  color. 

In  1985,  Associated  Newspapers  Ltd. 
(ANL),  HQP’s  parent,  decided  to  move  to 


flexo  printing,  which  uses  rub-resistant, 
water-based  inks  and  yields  vibrant  color, 
high  net  output,  and  low  waste.  In  1988, 
it  installed  at  its  Surrey  Docks  production 
center  eight  64-page  KBA  Couriers  — 
then  the  press  maker’s  largest  order  ever. 
Ten  years  later,  after  three  presses  were 
sacrificed  to  rebuild  the  five  others  in  that 
original  press  line,  two  shaftless  presses 
were  added  —  a  third  will  soon  ship  from 
Wurzburg,  where  it  is  being  erected  in 
KBA’s  assembly  hall,  according  to 
company  spokesman  Bemd  Heusinger. 

Hunt  said  those  three  shaftless  Couri¬ 
ers  will  receive  extensions.  After  that, 
KBA  will  supply  five  more  new  Couriers 


program  installation  of  the  most  recently 
ordered  presses  to  assure  that  Harmsworth 
Quays  loses  no  page  or  color  capability. 

The  Flexo-Courier  has  a  maximum  web 
width  of  66  inches  and  a  maximum  output 
of 40,000  revolutions  per  hour  (80,000 
cph  in  straight  production). 

The  printing  operation  in  London’s 
Docklands  is  controlled  by  ANL,  the 
newspapers’  management  company  and  a 
part  of  Daily  Mail  &  General  Trust,  one  of 
the  world’s  largest  media  companies,  with 
a  market  capitalization  of  more  than  $4.7 
billion,  and  global  interests  in  newspapers, 
TV,  radio,  exhibitions,  and  information 
publishing.  II 
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ON  THE  SUPPLY  SIDE 


PREPRESS 

Unisys  Corp.,  Blue  Bell,  Pa. 

Hired  Steve  Dienna  as  vice  president, 
entertainment  and  media  sales  and  deliv- 
er>’,  at  its  media  and  entertainment  group 
(the  former  publishing  group), 
with  responsibilit>’ for  the  Ameri- 
cas  and  South  Pacific.  Continuing 
to  develop  publishing  solutions, 
the  group  also  will  address  the  i 

changing  needs  of  industries 
experiencing  convergence  of  yHj 

print,  broadcast  and  cable  TV, 
radio,  and  the  Internet,  focusing  HIAl 
on  enterprisewide  e-business,  Joseph  Basara 
including  content  management  of  large 
data  repositories  and  customer-relationship 
management.  Dienna  has  more  than  20 
years  of  experience  in  information  tech- 
nologj’  for  publishing,  most  recently  as 
global  segment  executive  for  IBM’s 
entertainment  and  media  business.  Trained 
in  journalism  and  media  management, 
be  also  served  as  Integrated  Newspaper 
Systems  International  customer-services 
vice  president  and  Atex  sales  director. 

POST-PRESS 

FER.4G  AmPJUCAS,  Bristol,  Pa. 

Is  expanding  operations  under  tbe  direc¬ 
tion  of  tbe  newly  created  WRH  Marketing 
Americas,  wbicb  will  focus  on  Ferag  single¬ 
gripper  conveyors  integrated  with  related 


PEOPLE  - 

post-press  products  and  on  two  other  areas 
of  business:  product  partnerships  in  press, 
post-press,  and  other  areas  of  graphic  arts 
operations,  and  the  new  DeniPro  line  of 
proprietary  gripper  conveyors  for  other  in- 
iHt.  dustries.  Headquartered  adjacent 

i  to  Ferag  Americas’ offices,  WRH 

Marketing  Americas  will  be  led 
^  by  Joseph  Basara,  an  intemation- 

-  al  sales  and  marketing  consultant 

who  earlier  worked  in  publishing, 
i  consumer  and  industrial  prod- 

^  ucts,  drugs,  and  transportation. 

.  H  The  WRH  Marketing  Group  of 

Switzerland’s  Walter  Reist  Hold¬ 
ings,  Ferag’s  parent  company,  represents 
more  than  100  products  that  may  be  sold  in 
the  Americas.  Also  at  WRH  Marketing 
Americas,  Dennis  Reilly  is  the  marketing 
and  business  development  vice  president. 
Reilly,  who  joins  the 
company  after  spend- 
ing  more  than  20  K  * 

years  as  head  of  f 

marketing  develop-  E 

ment  at  another  firm,  ^ 

is  charged  with  find- 
ing,  evaluating,  and 

developing  opportuni-  ^  HI 

ties  and  partnerships.  Dennis  Reilly 
Andrew  J.  Vecchione  was  named  Ferag 
Americas  president  and  CEO.  Reporting  to 
Basara,  he  has  more  than  25  years  of  expe- 


8th  Annual  Casey  Medals 
for  Meritorious  Journalism 

llonoriiii’  Jisiiiii’iiislwcl  new.s  and  fcaiiirc  reportini’  on  children  and  faniiUes  in  the  U.S. 

$l,(HI0  Awards  Categories  include  newspapers,  magazines,  television. 

radio,  photojournalism,  editorial  and  commentary.  Work 
.Study/  must  be  published  or  broadcast  in  the  U.S.  between 

Travel  (irants  July  1.  2()()().  and  June  .^0.  2001. 

The  Casey  Journalism  Center  is  a  nonprofit,  nonpartisan 
Deadline:  national  resource  for  professional  journalists  who  cover 

August  1 , 2(X)1  issues  affecting  children  and  families.  These  awards  are 
funded  by  a  grant  from  the  Annie  E.  Casey  Foundation. 

There  is  no  entry  fee.  For  official  rules  and  entry  form,  contact: 
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rience  in  manufactur- 

ing,  operations,  sales, 

and  marketing  in  in-  ■  B 

dustries  ranging  from  ^  * 

te.xtiles  to  automotive. 

Also,  Brad  Moseley  ' 

joined  Ferag  America’s  j|r 
sales  staff'.  Covering 

several  western  states,  dK  IH 

Moseley’s  23  years’  ex-  Andrew  Vecchione 
perience  began  in  tbe  San  Bernardino 
Coun  ty  Sun  mailroom  and  includes  posi¬ 
tions  with  AM  Graphics  and  GMA. 

PLANT  DESIGN 

The  Austin  Co.  Cleveland 
Appointed  Ralph  Grimse  as  planning  and 
development  director  of  its  printing  and 
publishing  group.  Based  at  Austin’s  Mid¬ 
west  office  in  Schaumburg,  Ill.,  Grimse  will 
work  with  group  Vice  President  and  Man¬ 
ager  Michael  Pusich  and  coordinate  efforts 
with  Operations  Planning  and  Design  Vice 
President  Steven  L.  Derman.  Grimse’s  23 
years  in  engineering  and  project  manage¬ 
ment  include  recent  work  as  Quebecor 
World  support  operations  director,  manag¬ 
ing  its  printing  plants’  budgets;  eight  years 
as  corporate  engineering  vice  president  for 
Ringier  America;  and  nine  years  with  WF. 
Hall  Co.,  managing  corporate  engineering 
and  technical  services. 

At  the  same  office,  Michael  Debish  was 
named  project  manager,  drawing  on  17 
years  in  management  and  engineering  in 
broadcast,  publishing,  and  manufacturing. 
Until  recently  newspaper  and  broadcast 
group  vice  president  for  Chicago-based  Mc- 
Clier,  Debish  earlier 
was  senior  project  en¬ 
gineer  at  Tribune  Co. 

Returning  to  con¬ 
sult  as  vice  president 
emeritus,  Leonard  E. 

Elliott  aids  Austin’s 
newspaper  group  in 
major  projects.  Elliott 
joined  Austin  20  years  Leonard  Elliott 
ago  as  a  staff  consultant  after  holding  pro¬ 
duction  and  management  posts  at  The 
Plain  Dealer,  Cleveland;  the  now-defunct 
Los  Angeles  Herald  Examiner-,  and  Town 
and  Country  Publishers.  He  was  promoted 
to  newspaper  facilities  planning  director  in 
1.988  and  group  vice  president  in  1992. 

After  retiring  two  years  ago,  he  remained 
active  in  the  industry,  serving  for  a  time  as 
McClier’s  newspaper  group  vice  president. 
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A  spy  in  the  House  of  Murdoch? 

Could  a  spy  be  entering  the 
tabloid  war  between  the  New  York 
Post  and  New  York  Daily  Newsl 
The  Post  is  ^ 

apparently  looking 
for  a  mercenary  to 
keep  an  eye  on  the 

News,  having  adver-  ,  is  iV-  -r^ \'iM 
tised  this  month  in  E&P 

for  a  former  circulation  f\\  ;  ^0! 

auditor  ‘io  conduct  a  thor- 
ough  review  of  the  circulation  practices  of  a 
competitive  tabloid  in  the  New  York  Market.”  A 
Post  source  told  us,  ‘‘We've  seen  some  irregu¬ 
larities,”  adding  that  News  Corp.,  the  Post’s 
parent,  conducted  a  similar  review  years  ago 
of  The  Boston  Globe  (when  News  Corp.  still 
owned  the  Boston  Herald).  Daily  News 
President  Les  Goodstein's  reaction: 

‘‘Considering  the  red  ink  it’s  spilling  ...  we’re 
impressed  that  [the  Post]  is  in  a  position  to 
hire  anyone."  —  Joe  Strupp 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


Toil  learned  zchat  the  dijferenee  is  between  a  pistol 
and  a  revolve rT 

TOM  HALLMAN,  “THE  OREGONIAN,”  ON  OLD-TIME  EDITORS 


Photo  of  the  week 


RUDY  SMITH, 
OMAHA  (NEB.) 
WORLD-HERALD 

SOMETHING 
tells  US  these 
were  not  ex¬ 
actly  mighty  clouds 
of  joy.  Eastern 
Nebraska  became 
one  big  Thunder 
Road  on  May  9  as 
a  storm  rumbled 
through.  Two  small 
tornados  touched 
down  and  golf-ball- 
size  hail  was  report¬ 
ed  later  in  the  night. 
Look  carefully,  how¬ 
ever,  and  you  might 
see  the  Michelin 
Man  striding  play- 
ftilly  across  the  top 
of  the  house. 

—  Greg  Mitchell 


Giving  them  the  Dickens 

Don  Chapman,  editor  of  the  Honolulu- 
based  community  weekly  Midweek,  is 

K  working  overtime 
writing  450-word 
installments  of  a 
novel  that  appears 
daily  in  the  Hono¬ 
lulu  Star-Bulletin. 
Both  papers  are 
owned  by  David 
H.  Black’s  Oahu 
Publishing.  “I’m 
working  about  a 
month  ahead,”  Chapman,  52,  told  E&P. 
Like  Charles  Dickens,  Chapman  hopes  his 
story,  following  the  adventures  of  a  Chi- 
nese-American  family  in  Hawaii,  will  end 
up  as  a  published  book.  —  Joe  Nicholson 


Hawaii’s  Chapman: 
Book  ’em,  Don-o 


A  shot  and  a  chaser 

Industry  analyst  John  Morton  lampoons 
publishers'  claims  of  a  “financial  calamity” 
in  the  current  downturn:  “A  recession  for 
the  newspaper  industry  just  means  you 
can’t  take  as  many  truckloads  of  money 
to  the  bank.”  ...  Dave  Barry  suggests 
editors  generate  new  revenue  by  using 
product  placement,  as  in  the  sentence: 
“‘We  are  seriously  considering  the  use  of 
nuclear  weapons  against  China,’  stated 
President  Bush,  who  then  took  a  long  sip 
from  a  refreshing,  ice-cold  Diet  Pepsi.”  S 
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Slapped  if  they  do,  slapped  if  they  don’t  -  ‘Washington  Post’ 
scribes  can’t  seem  to  please  the  newspaper’s  ombudsman 


Sometimes  you  just  can’t  win.  That’s  probably  the 
way  at  least  a  few  of  the  better  writers  at  The  Washing¬ 
ton  Post  must  feel  these  days. 

A  couple  of  weeks  ago,  the  Post's  ombudsman, 
Michael  Getler,  complained  in  a  Sunday  column  that 
too  many  of  the  newspaper’s  reporters  were  doing  their  best  — 
and  most  opinionated  —  pieces  for  other  publications,  such  as  GQ 


and  The  New  Yorker  magazines,  instead 
of  the  Post. 

However,  the  point  of  a  number  of 
these  outside-the-Posf  pieces  is  that  the 
paper  does  not  provide  a  lot  of  space  or 
leeway  to  most  of  its  reporters. 

They  find  they  are  allowed  to 
write  with  more  grace,  depth, 
and,  yes,  attitude,  in  other 
locales.  But  Getler  wants  them 
to  stay  home. 

Having  made  his  statement, 

Getler  came  back  the  following 
week  with  a  complaint  about  a 
reporter  who  did  stay  “home.” 

On  May  4,  Kevin  Merida 
turned  out  a  huge  article  of 
roughly  6,000  words  on  U.S.  Sen.  Strom 
Thurmond,  R-S.C.  It  was  originally 
intended  for  the  “Style”  section,  but  was 
so  important,  according  to  “Style”  Editor 
Gene  Robinson,  that  it  ended  up  running 
on  the  front  page.  The  article  captured 
Thurmond,  his  current  age-related 
problems,  and  the  dilemma  it  presents  to 
the  Republican  party. 

Prominent  among  Thurmond’s 
handicaps  are  chronic  memory  loss  and 
assorted  physically  debilitating  matters 
that  are  expected  in  a  98-year-old  man. 
The  article  was  written  in  a  magazine 
style  that  is  common  in  The  New  York 
Times  and  the  Los  Angeles  Times,  but 
rarely  seen  these  days  in  the  Post. 


Merida  described  Thurmond’s  appear¬ 
ance  —  his  splotchy  skin,  hand  gestures, 

I  and  vacant  stares  indicating  lack  of 
j  connection  with  events  around  him. 

And  he  noted  that  Thurmond’s  staff  had 
no  intention  of  letting  their 
boss  give  an  interview.  It 
was  reminiscent  of  a  brutally 
accurate  piece  on  Sen.  Ted 
Kennedy,  D-Mass.,  that 
Michael  Kelly,  now  editor  of 
The  Atlantic  Monthly,  once 
wrote  for  GQ. 

Several  readers  blew  up 
over  the  Thurmond  article, 
and  Getler  agreed  with  them, 
noting  in  his  column  that  the 
!  piece  “went  too  far  and  focused  too 
i  heavily  on  his  physical  deterioration  and 
i  appearance  ...  rather  than  his  effective- 
j  ness  as  a  legislator.” 

I  So  here’s  the  conundrum:  Post 
!  writers  shouldn’t  take  their  best  writing 
'  elsewhere;  they  should  offer  it  to  the 
j  Post  —  where,  if  it  isn’t  killed  in  editing, 

I  it  will  be  denigrated  by  the  official  Post 
i  conscience.  Hmm. 

Getler’s  thoughtful  pieces  have  scored 
I  some  points  at  editors’  expense  in  recent 
I  months,  but  he  missed  the  mark  this 
I  time.  Robinson,  who  defended  the  arti- 
I  cle’s  unflinching  descriptions,  said  the 
I  piece  was  inspired  by  the  talk  of  a  50-50 
I  Senate  split  and  Thurmond’s  increasing 


inabilities.  In  one  interview  just  a  few 
months  ago,  Thurmond  mentioned  his 
wife  as  a  possible  replacement  for  his  seat 
if  he  stepped  down.  But  Thurmond  forgot 
they’d  been  separated  since  1991  and  that 
the  current  Democratic  governor  of  South 
Carolina  is  unlikely  to  name  a  Republican 
to  fill  in  for  Thurmond.  This  memory 
mess  was  particularly  important 
because,  for  the  benefit  of  those  who 
don’t  keep  track,  Thurmond,  as  president 
pro  tempore  of  the  Senate,  is  currently 
third  in  line  for  the  U.S.  presidency  after 
Vice  President  Richard  B.  Cheney  and  ! 
Speaker  of  the  House  J.  Dennis  Hastert, 

R-Ill.  Even  so,  the  GOP  doesn’t  want 
Thurmond  to  step  down  while  the 
Senate’s  balance  of  power  could  shift. 

For  Washingtonians,  watching 
Republican  leaders  keeping  Thurmond  in 
his  seat  is  like  watching  El  Cid’s  generals 
prop  up  his  body  in  his  saddle  and  send 
him  strapped  to  his  horse  into  battle.  God 
help  everyone  if  the  knots  slip. 

The  “Style”  section,  Robinson  said,  j 

covers  politics  “wdth  a  difference.”  By  that, 
he  means  pointing  out  the  warts  in  ways 
that  may  offend  readers  who  prefer  their 
politics  in  the  form  of  dry  voting  records. 

But  any  serious  Washington  reporter  — 
yes,  those  Inside-the-Beltway  folks  | 

everyone  in  the  “heartland”  loves  to  hate  | 

—  knows  the  relevance  of  the  little  things.  | 

It’s  not  the  devil  that’s  found  in  the  | 

details;  it’s  the  truth.  i 

So  personal  ties,  personality  flaws,  | 

grudges,  memory  lapses,  morality  matters  i 

—  they  play  a  much  larger  role  in  the 

political  decisions  made  in  Washington  j 

than  the  merits  of  and  debates  on  the  j 

“issues.”  I  can’t  say  I  like  that  state  of  affairs,  ! 

but  I  have  little  respect  for  reporters  or 
politicians  who  pretend  that’s  not  the  case.  i 

Having  been  denied  a  chance  to  I 

hear  whether  Thurmond  is  still  compos  ! 
mentis,  Merida  followed  him  around  for  | 
weeks,  observing  how  staff  and  colleagues 
fronted  for  him  in  public  situations,  such 
as  meetings  of  the  Judiciary  Committee. 
What  Merida  conveyed  was  the  picture  of 
a  man  who,  whatever  his  party,  whatever 
the  balance  of  power,  should  not  be  in 
office.  Thurmond  alone  could  rebut  that 

—  but  since  he  obviously  could  not  do  so, 
he  left  Merida  to  report  what  he  saw. 

And  Merida  did  so  perfectly.  11 
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Artist’s  Tendering 
of  The  Freedom 
Forum  Institute 
for  Newsroom 
Diversity  on  the 
campus  of 
Vanderbilt 
University  in 
Nashville,  Tenn. 


...With  the  help  of  The  FTeedom  Forum 
Institute  for  Newsroom  Diversity. 


The  Freedom  Forum  Institute  for  Newsroom  Diversity  (FIND),  an  innovative  educational  facility 
that  will  work  with  the  newspaper  industry  to  identify  and  develop  new  journalists  of  color,  is 
being  built  on  the  campus  of  Vanderbilt  University  in  Nashville,  Tenn.  The  center  will  enroll  its 
first  class  in  2002. 


With  the  help  of  local  newspapers,  FIND  will  enroll  people  of  color  of  varied  ages  and  profes¬ 
sional  backgrounds  outside  journalism  in  a  i2-week  program  that  concentrates  on  basic  journal¬ 
ism  skills  and  newsroom  responsibilities.  Graduates  will  be  guaranteed  jobs  and  further  training 
at  daily  newspapers.  FIND  hopes  to  graduate  about  80  people  of  color  each  year  for  roles  in  daily 
newspaper  newsrooms. 


With  FIND,  newspapers  have  found  a  new  partner  in  their  search  for  talent  and  diversity. 


For  more  information  about  FIND,  contact: 

Wanda  Lloyd,  executive  director 

The  Freedom  Forum  Institute  for  Newsroom  Diversity 

1207 18‘^  Avenue,  South 

Nashville,  TN  37212 


T1-Ei^FREEDOM  FORUM 


Phone:  615/329-6267 

E-mail:  wlloyd@freedomforum.org 


FREE  PRESS.  FREE  SPEECH.  FREE  SPIRIT. 

www.freedomforum.org 


Wanda  Lloyd 


We  proudly  congratulate  Karen  Dillon  of  The  Kansas  City  Star  and  Rick  Tulsky 
of  the  San  Jose  Mercury  News  on  their  award-winning  journalistic  efforts. 

Dillon  won  this  year's  Goldsmith  Prize  for  Investigative  Reporting  for  her 
series,  "To  Protect  and  Collect."  It  outlined  a  practice  in  which  police  depart¬ 
ments  were  circumventing  their  state  laws  by  turning  over  millions  of  dollars 
of  seized  drug  money  to  the  federal  government,  which  kept  a  portion  and 
returned  the  rest  to  the  police. 

Most  state  laws  prohibit  police  from  benefiting  directly  from  drug 
seizures.  Many  states  require  the  money  to  be  used  for  other  purposes,  such 
as  education. 

The  project  proved  the  most  challenging  ever  for  Dillon.  She  researched 
all  50  states'  con^itutions  and  forfeiture  laws,  collected  police  reports  and 
court  case*  "from  across  the  country,  talked  to  defense  attorneys  and  often 
went  straight  to  police,  reluctant  as  they  were  to  talk.  It's  no  wonder  it  took 
her  a  year,  working  most  weekends  and  many  evenings,  to  finish  the  series. 

Since  Karen  Dillon's  series  was  published,  more  than  a  dozen  states  have 
either  reformed  their  laws  or  are  considering  reform. 

Blood,  Sweat 

And  Years 

Sometimes  That's  W/iof  It  Takes  To  Get  The  Truth  Gut 

Rick  Tulsky  won  this  year's  Robert  F.  Kennedy  Journalism  Award  for  his 
series,  "Uncertain  Refuge,"  Vf+iich  examined  the  arbitrary  nature  of  United 
States  asylum  policy  end  the  reasons  for  the  abuses. 

Over  two  years,  Tulsky  interviewed  scores  of  asylum  seekers,  immigration 
lawyers,  arid  immigration  and  Justice  Department  officials.  The  interviews  took 
him  to  more  than  a  dozen  detention  centers  and  jails  across  the  United  States. 

Tulsky  also  waged  a  long-running  Freedom  of  Information  Act  battle  to 
obtain  a  Justice  Department  database  on  the  outcomes  of  more  than  175,000  ^ 

asylum  cases. 

Tulsky's  findings  surprised  even  experts  in  asylum  law;  they  have  already 
spurred  action,  by  the  Justice  Department,  both  to  remedy  abuses  in  individual 
cases  that  he  investigated  and  to  prevent  similar  abuses  in  the  future. 

Congratulations,  Karen  and  Rick.  Your  determination  to  get  at  the  truth 
exemplifies  the  best  of  Knight  Ridder's  commitment  to  journalistic  excellence. 

Knight  Ridden  WKot  a  difference  a  newspaper  can  make. 


To  Protect  and  Collect’ 
Photo:  Kevin  Anderson 
The  Konsos  City  Star 


’Uncertain  Refuge" 
Photo;  Chuck  Kennedy 
Knight  Ridder 
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Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers. 


t  The  Philodelphio  Inquirer 
k  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 
k  The  Kansas  City  Star 

» -The  Chorlotte  Observer 
k  Fort  Worth  Stor-Telegrom 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 
k  Philadelphio  Doily  News 


k  Akron  Beocon  journal 
)  The  (Columbia,  S.C.)  Stote 
k  Lexington  (Ky.|  Herold-leader 
)  The  Wichita  (Kan.)  Eogle 

>  The  Macon  (Go.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Po.)  Times  Leoder 

>  Duluth  (Minn.)  News  Tribune 

>  Belleville  (HI.)  News-Democrat 

k  Columbus  (C^.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 


k  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  B^ch,  S.C.)  Sun  News 

>  Brodenton  (Flo.)  Herald 

>  Grand  Forl«  (N.D.)  Herald 

k  The  (San  Luis  Obispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  C^ity  Times 
k  Aberdeen  (S.D.)  American  News 

k  Warner  Robins  (Ga.)  Daily  Sun 
k  The  Olathe  Daily  News 


...and  on  the 
Real  Cities  Network. 

REAL 


WWW. realcities.com 


-s 


